


SEO Side Hustles 24/25

I wrote the first edition of SEO Side Hustle all the way back in 2019 now, and

unfortunately, the core approach of building niche affiliate sites that I was writing

about all the way back then has at the very least seriously changed, forever.

Google has changed what sites it wants to show, favored its direct partners and

huge publishers, moved towards an AI-focused search that it wasn’t even prepared

for and generally tried to profiteer off the data and users that were enlisted by small

businesses and blogs.

For a lot of influencers, that means SEO is over, it’s done for and dead… But that’s

purely because they can’t adapt to what was coming for a long time, to the changes

that Google made not in one small window but over the past ~18 months of gradual

decline for certain sites and insane trajectories for others. This isn’t new either, we’ve

seen it repeatedly through the history of the SEO industry with Panda, Penguin and

Medic all doing the same thing, and all seeing big names exit as a result.

Whilst most were wallowing in their sites losses, I was analyzing which parasite sites

were going to the moon and could be abused to rank for pretty much any keyword I

decided I wanted to be #1 for… And whilst those people weren’t moving anywhere, I

was still making huge returns, because despite a significant amount of my own

personal portfolio seeing drops, my logical analysis of the current algorithmmeant I

knew where to spend time and resources on to still get the most ROI.

And that’s it! This is a game of getting ROI out of the algorithm, and it’s a game that

can be played in many different ways! Which is why the first couple editions of this
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eBook were called SEO Side Hustle, and now we can add the S on the end because

there really is more than one way to skin a cat now.

Realistically, there always has been, but building niche blogs was the easiest to put

into a blueprint form that anyone and their grandma could pick up and start making

some pennies with. That doesn’t mean the “new” approaches are any less easy in

executing them, it just means you have to do a bit more research and analysis

before you actually build anything.

So, what does this mean for you? Well, as always in SEO, it depends. It depends on

where you are right now, how entrenched you are in the old school style of

affiliate/ads blogging and what you need out of this side hustle.

I personally believe that most people, with a solid enough understanding, can make

$2k-$4k/mo (net profit) very easily using several of the techniques and strategies in

this eBook with only 10-20 hours/week of work.

That, in my opinion, is one solid side hustle!
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Recent Google AlgorithmChanges

If you’ve been peering into the SEO influsphere recently, things probably haven’t

looked at all that cheerful and happy! In fact, there have been several high profile

bankruptcies, exits from the industry and transitions to other traffic sources.

To backtrack, the Helpful Content Update (HCU) in August 2023 was the precursor to

the more recent March 2024 updates. This was when Google started targeting

affiliate sites and punishing those whose content was “unhelpful” to users and to be

fair, was mostly created purely to monetise from affiliate commissions with no real

experience or expertise.

With that being said, there were still a fair amount of sites with both of those things

that did get caught up too, but they’re generally following the same patterns as the

others and I find it slightly ironic that people who are claiming not to be SEO experts

are seemingly so reliant on the traffic to run their business.

Google may have seen these sites as cash grabs that exploited a potential loophole

in the algorithm or they might just be cash grabbing themselves, or perhaps just

grasping at straws to try and clawback some assemblance of dominance in the AI

race. I don’t necessarily disagree with anything they’re doing from a monetization

standpoint, they’re a mega corporation that should be doing everything it can to

benefit their shareholders after all.

Instead of producing content that Google once loved, they have to observe E-E-A-T

by showing photos of them using the products they’re reviewing or places they’ve

visited, sharing their first-hand experience about the topic, and possibly expanding

their online presence on other platforms like YouTube, TikTok, and others.
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Once they start doing this, everything will be back to normal, right?

Wrong!

As of writing, none of the sites that raked in traffic and revenue before recovered

from the so called Helpful Content Update, despite multiple promises from Google

engineers and admissions that some sites affected were in fact helpful after all.

Search quality hasn’t necessarily gotten better, it’s just swapped… And brand doesn’t

necessarily protect you at all.

Two of the most prominent sites hit by the algorithm update, HouseFresh and

RetroDodo, both are established brands with original and helpful content produced

by a dedicated team of writers and testers. They also have been featured in major

publications and have an extensive social media presence.

However, here’s what RetroDodo looks like now on Ahrefs:

Here’s Housefresh:
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Both have seen a sharp decrease in traffic starting in late 2023 when HCU kicked in.

But the HCU seemed to be the nail in their coffins.

They have publicly criticized Google for de-ranking their site pages despite being

some of the best in their fields and being replaced by authority publications who are

often ripping off their content verbatim.

It’s tempting to chalk this one up to Google simply hating affiliate websites, starting

with the HCU. But when a site is as legit as they come, like RetroDodo and HouseFresh,

there has to be some other reason that led to the biggest search engine suddenly

not favouring these types of sites on its search results.

There are actually two reasons.

First, Google now prefers authoritative websites ranking for keywords, whether or not

they specialise in that topic.

Take Forbes, for instance. As primarily a business site known for covering industry

news, it’s gained organic traffic for commercial keywords. More importantly, these

keywords are about probiotics for women, gin, vacuum for pet hair, i.e. things you

wouldn’t associate with Forbes.
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Most websites from “Digital Goliaths,” coined by Glenn Allsopp, have, at the very least,

withstood the Google updates these past few years.

Men’s Health and Women’s Health have been publishing affiliate content for years

and have remained unscathed by the March 2024 Update. Much of their sustained

traffic concerns the authority they’ve built through the years, starting as print

publications before transitioning to the online world.

Most niche sites don’t have the luxury of years in the industry and deep pockets, so

they are the first that the Google update took down and made examples of.
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The second reason is that Google purchased the rights to use Reddit’s content to

train its AI models for $60 million, which goes hand in hand with UGC (User

Generated Content) signals being dialed up to never before seen heights.

The best example of course, being Reddit itself, seeing a ~700% increase in traffic

from Google between mid 2023 and 2024:

People feel the impact of the purchase as most queries show Reddit at the top of

search results, whether warranted or not, instead of seeing pages from subject

matter experts about the search query, users see pages on the first page of SERPs

containing many comments from random usernames chiming in about the topic in

question.

Then mix Google recently releasing SGE (Search Generative Experience) into the

SERPs and the battle for clicks is turning into a harder hill to climb for most stuck in

the old traditional ways to approach SEO.

That said, chances for niche sites to recover from the HCU itself anytime soon are a

pipe dream… Compared to most updates, the reason for the traffic decrease could

be clear: The classifier is punitive and until Google reverse it (which they have never

done before) then we won’t see meaningful recoveries.
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There are still recoveries around using the double 301 redirect trick and just because

this classifier affected these sites, doesn’t mean new sites won’t work! But often

people don’t see that it’s not even the content not ranking anymore, it’s that Google

fundamentally changed the intent of the SERPs and doesn’t want blog posts or

roundup articles ranking anymore.

If we take the keyword “best paintball marker” (marker is the paintball term for gun,

and will generally get higher value sales) then we see it’s gone from ALL niche sites to

a mixture of Reddit and ECommerce:

This has completely annihilated the niche sites reliant on these types of keywords to

generate an income, and means we need to completely change our approach,

which is exactly what this ebook is meant to teach you how to do.

It’s easy to look at Google’s documentation to see that they want websites to publish

“unhelpful” and “unoriginal” content (as if website owners don’t already know this).
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But what’s more confusing is that generally, authoritative sites replace websites once

ranking on top of organic search but do the exact same thing anyway.

Most people try to replicate or emulate what these authority sites are doing, and

they’re playing by different rules, we need to change our approach.

The fact that guys like Matt Diggity haven’t found a clear-cut solution to the Google

Update problem that he had to stop promoting The Affiliate Lab - His successful SEO

course.
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As a result, many of these website owners have moved on from Google and are

trying their luck on other third-party platforms for traffic…

People like Jon Dykstra, Tony Hill, and Niche Site Lady were victims of the algorithm

updates and manual actions and have branched out to social media and email to

generate website traffic. So far, they’ve been pretty successful in their transition,

mainly because they have an established social media presence and footprint that

made website traffic acquisition from these channels much easier, but what most

don’t say is that these social algorithms are often even more temperamental than

Google.

Here’s what Jon had to say about pivoting away from SEO in his most recent

newsletter as of writing:

www.charlesfloatetraining.com 13



And here’s Niche Site Lady’s response to her site’s declining Google traffic:
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Does this mean everybody should abandon the SEO ship and ride the social media

and email bandwagon? Hell no!
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What this means is you should be diversifying your traffic sources anyway, this has

always been good investment advice, but we should be adapting to the way we are

getting traffic from search and the way we are monetizing it. SEO and Google are still

the number one source of traffic for most niches in the world, and completely giving

up on it is leaving valuable equity on the table in a time when competitors aren’t

willing to stick at it, and there is likely more abundance than ever with AI making it all

easier than ever too.

Doom&Gloomor The Future Cash Cow? SGE

As mentioned, the Search Generative Experience is currently undergoing its beta

launch and has been rolling out in the USA (only) for the past couple of weeks now,

seeing around 5-25% of SERPs affected. It shows AI-generated text in search results

to answer the questions posed by select queries. Users may no longer need to click

on pages on SERPs, especially if SGE correctly answers their questions.
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Since SGE has historically only been made available to a handful of people, we have

limited data on it, but here are some core stats:

1. Prevalence - Google's SGE appears in 14.8% of all search queries.

2. Appearance - The SGE element appears as a small generate button 65.9% of

the time and as a pre-populated element with a 'Show More' link 34.1% of the

time.

3. Impact on Organic Listings - Clicking the SGE button or the 'Show More' link

pushes the number one organic listing down by approximately 1,562 pixels and

1,630 pixels, respectively. This displacement is about 1.5 times the viewport's
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height, significantly affecting visibility and potentially reducing click-through

rates for organic listings.

4. Content Dynamics - On average, the SGE content contains 10.2 links from 4

unique domains post-click.

5. Generative Content Reach - The most considerable generative content

introduced up to 37 new visible URLs above the traditional organic rankings.

6. Source Diversity - The vast majority (93.8%) of the links in the SGE content

originate from sources that do not rank in the top organic domains. Only 4.5%

of generative URLs match a top-page organic URL, and just 1.6% represent

different URLs from the same domain as a page 1 organic URL.

While the sample size from which the data came is small, it’s clear that SGE has

become another bane for niche site owners.

While things may change in the future, there’s no question that Google is trying to cut

out the middleman from SERPs to get all the traffic from users.

Instead of their pages appearing for commercial keywords on SERPs, they’ll be buried

underneath the SGE text and authoritative sites that replaced them on organic

search. If the March 2024 Update hasn’t killed their sites yet, maybe SGE will.

At the same time, dropshipping businesses must expect to be negatively impacted

by SGE in the future. This feature could display a product carousel before search

results for their keywords.

So, instead of users checking out the available products in your store, SGE will steal

traffic that should have been yours and redirect users straight to the seller source,

like Amazon and other marketplaces.
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However, SGE is not yet ready to be released publicly, so it’s tough to gauge how

people will receive it. Maybe people will embrace it and no longer click on search

results, or perhaps they won’t and stick with pages that appear on organic search

results.

The truth will be somewhere in the middle–some will use it depending on the quality

of the generated text by SGE and the search query, as some searches will be difficult

to create AI content for.

Either way, it’s high time for site owners and publishers to prepare for the arrival of

SGE.

Your NextMove: Reframing Your Idea of SEO
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Based on everything I’ve said, plus the doom and gloom shared by small—to

medium-sized website owners worldwide, we can finally say that SEO is dead, right?

We can now all move away from this Google mess, get a real job, and live happily

ever after away from the regular drama and meltdowns on Twitter!

In this case, we need to reframe how the idea of SEO works in or as our business.

I ran a poll about the state of niche sites... Here are the results:

Judging from what we discussed, it’s easy to believe that niche sites as we know

them are in danger at the very least.

The ways of ranking websites targeting a specific topic for each and creating helpful

content optimised for long-tail keywords may go the way of the dinosaur. It doesn’t

even matter if the content you published has real value to your target audience–the

fact that it’s a niche site means there’s a good chance it’ll no longer rank on Google
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search like before due to intent, authority or relevancy issues that are results of the

changes we talked about.

On the contrary, what is dead may never die. It was dead when Panda hit in 2012, and

it has undergone various deaths through the years in the form of different algorithm

updates. And people sing the same tune every single time this happens, that SEO is

no longer effective.

To be fair, this statement is credible in this particular batch of updates because we’re

seeing radical shifts in how Google operates. Some websites still survived, if not

increased, their traffic after the March 2024 Update, which shows that SEO as we

know it still works to an extent.

The problem is that, aside from sites like Amazon, Reddit, Quora, and other

authoritative sites that gained organic traffic, there aren’t many “no-name” websites

that won in this update.

Not knowing why Google ranks these sites and leaves others to rot isn’t doing Google

any favours either. So, the outlook is still murky with these niche sites–it may only be

a matter of time before they get penalised and lose their traffic like the rest. Can

niche sites still make a recovery? Probably, but highly unlikely. Can new sites work?

Yes, but you have to do a LOT of research and topical mapping to see where you can

get ROI. What should we focus on? Let me tell you later in this eBook, but first I want to

talk about something else.

Stoicism has allowed me to always maintain in this industry, and the industry has

grown every year I’ve been in it, which has allowed my business to grow too:
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I like to remind myself of this quote from Marcus Aurelius, one of the greatest

contributors to stoicism and an emperor of Rome:

“It’s time you realized that you have something in you more powerful and miraculous

than the things that affect you and make you dance like a puppet.”

Don’t be susceptible to emotional reactions, you have to treat SEO as an investment

not as your baby, not only because it creates unnatural patterns that are much more

likely to get you caught up in Google’s wrath but also because emotion and ego

have been the downfall of many in the industry, and throughout history.

www.charlesfloatetraining.com 22



There’sMore to SEO thanGoogle

People also ignore the bigger picture: Google is not SEO… There are far more search

engines in the world than just Google.

Google remains the biggest and most widely-used search engine globally, but it

doesn’t change the fact that it’s only one of many search engines you can leverage

to increase your site traffic and grow your brand.

We’re not just talking here about its direct competitors (Bing, Baidu, Yandex) but also

YouTube, Amazon, Pinterest, and others!

Granted, these search engines combined can’t draw half of the traffic Google can

refer to your website. Not to mention, each platform has its own way of ranking

pages on their search results. Some tactics that worked on Google may work on Bing

and other search engines, but Pinterest, TikTok, YouTube Shorts, and social media

sites require specific tasks you must learn and implement on these channels.

I know learning new skills is additional work for you, but let’s face it: you can’t simply

sit and wait for Google to correct course and get your site to rank again like nothing

happened. You have to do something to get the site back up again, even if it means

building new skills and starting from scratch again.

Site owners' complacency in basking in Google traffic, putting all their eggs in one

basket (Google) and letting them stay there for years also led them to their downfall.

Now that the basket eventually broke, it caused the eggs to fall on the ground and

break.

That’s the risk people have taken by relying so heavily on Google for website traffic.

Those who didn’t diversify their traffic and income streams are suffering now.
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AIMakes SEO (andMarketing) Easier than Ever

Many good and bad things have come out of ChatGPT and AI. However, you can’t

deny how it has disrupted many industries, including SEO, in terms of how they

approach certain tasks and workflows. Instead of getting tons of people to write the

content for you, just get a person to create the articles for you using AI prompts and

edit each one as they see fit.

As an SEO or site owner, there are many ways you can use AI to execute your

strategies and campaigns easily.

Learning and Implementing

Even if you don’t know how to use different platforms to attract high-quality traffic to

your website the way SEO does, you don’t have to learn them in weeks or months.
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ChatGPT can help you understand the basics and advanced techniques of

generating traffic from your desired platforms.

For instance, you can ask ChatGPT to create a checklist of tasks to help you set up

your Pinterest account.

This gives you things to do that can help you learn about the platform on the fly.
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If concepts or tasks are unclear, you can always ask ChatGPT to elaborate on them

further.

By constantly asking ChatGPT questions in this way, you should be able to learn how

to generate the same quality of traffic from various channels as you did back then

with Google, if not more.
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The key, of course, is choosing the right one for your business. If you have a travel site,

you may want to use visual-heavy social media sites like Pinterest and Instagram to

promote your site and the products you’re selling.

That said, there’s no excuse for you not to succeed in dominating your chosen

platforms. Learning how to use it takes a matter of seconds; it’s all about

implementing and putting into action what you’ve learned. As we progress further

into this course, you will see how I defer to ChatGPT when brainstorming and

developing content ideas and templates to launch various SEO campaigns. Using AI

without getting help from a VA or other service provider will be critical to your

success in this new SEO phase we’re entering.

Aside from platforms, you can use AI to help you learn about SEO-adjacent tasks like

web and graphic design, web development, coding, and others. While these aren’t

ranking factors, they can help improve your site’s performance by retaining and

retaining more visitors than ever.

For starters, you can follow the same process as above when learning new skills like

programming language. Ask AI to break down the tasks for you in a checklist format.
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From here, ask it to explain further terms and tasks you don’t understand or need

more clarification on. Again, you won’t need expensive courses to learn these

things–just take action, keep asking AI questions, and you should be able to learn

how to code using your desired language in record time.

On the other hand, AI like Midjourney, DALL-E, and DaVinci can help you create

images based on your brief in seconds, ultimately rendering stock photo sites

obsolete. Just ensure to be as descriptive as possible in your prompts to achieve
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You can upload the generated image into Canva or your photo editor to design your

marketing materials.

For web design, you can ask ChatGPT to provide CSS code to help you achieve the

design and UX you want for your site. For instance, I asked the tool to create HTML

and CSS code for a responsive navigation bar for WordPress that I could copy and

paste into the theme’s code.
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In addition to the HTML and CSS codes, AI provides additional codes to include in

your site’s theme, like Javascript, and further directions for deploying the design.

You can even create tools to help you automate your SEO tasks with AI. Below, I asked

it to make a WordPress plugin that checks your site’s broken links. It answered with

everything I needed to do to create the plugin, even without coding knowledge!
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These are just some of the many examples of using AI to deepen your SEO

knowledge that are outside your wheelhouse. But the point is that AI expedites the

learning process, so you don’t have to watch videos and read the text to learn about

these skills. Just let AI lay the blueprint for what you must do and do them (or let AI

do it for you)–it’s that simple!
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Testing and Analysing

Testing unproven SEO techniques is as important as learning and implementing new

strategies. This is a crucial skill to learn in this industry because you can’t believe

everything gurus and experts say online. You have to see for yourself if something

works or doesn’t.

At the end of the day, it’s all about money-hat SEO strategies that people should

learn more about, provided that they learn the pros and cons of what they’re getting

into.

With AI, testing the validity of these tactics is easier than ever. Back then, good

content was expensive, and you wanted to put your resources into tactics and assets

that would give you the best chance of ranking higher on Google and earning the

most money off it. That means you don’t want to spend your resources on tactics

that might only flush your money down the drain.

The repercussions of a failed campaign are even worse if you run it on your website.

That could mean a penalised site with no chance of recovering! So, the best course

of action is to build a site from scratch and create, which could take months or even

years to develop and grow.

Nowadays, with AI content being as cheap and affordable as ever, the risks of putting

certain SEO tactics to the test are just as low and fast. For instance, Cuppa now costs

<$0.25 per 2.5k words! So, even if your content-based campaign fails, you won’t feel

the negative results as it barely costs a thing!

For instance, to test and validate your ideas, you can publish content created using

Cuppa on Web 2.0 sites like LinkedIn and Medium (given that Google loves to rank
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content from these free sites). As mentioned, a Cuppa article costs less than a

quarter and getting content published on Web 2.0 sites is free.

If it doesn’t rank, just count your loss, as it barely made a dent in your pocket. But if it

works and the page ranks on top of SERPs for its target keyword, imagine what you

can do with it to make additional money–edit the post to add affiliate links, promote

your products, etc. OR you can even make more pages using the same proven

technique!

In other words, the low-risk, high-reward nature of AI-infused SEO can help you

quickly identify the best approach to your SEO campaigns moving forward. Later,

we’ll discuss how you can leverage AI for running tests and executing a

tried-and-true strategy for your website.

Adaptability is the Name of the Game

When Penguin hit, you didn’t see SEOs double down on article marketing (remember

ezinearticles.com?). Nor did you see people do the same thing on their medical and

finance websites when YMYL happened. These are instances when SEOs smarted up

by learning what Google favours moving forward.

This batch of algorithm updates is no different. The steps toward recovering your site

remain unclear, but what’s clear is that you need to take action.

Given how versatile AI has been in general, you can use different tools to help you

adapt your processes, revamp your workflow, and find new angles and opportunities

to improve your SEO processes that usual SEO tools don’t provide.
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That means picking yourself up, dusting yourself, and returning to work. This time,

however, we won’t chase Google’s tail on this one. Not anymore.

The SEO Recovery Towards Acceptance: SEO Side

Hustles You Should Do

From the seven stages of grief, most people may still be undergoing the first four

stages (shock to depression). Now, we should be on the fifth stage (upward turn),

and the fact that you purchased this course means you’re ready to take the next

steps and overcome Google’s onslaught. Congratulations!
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That said, I plan to take this course to the extreme, dangerous, potentially more

rewarding approach.

And the first thing you must do is unlearn everything you know about ranking for

Google.

Forget everything that you’ve learned from your favourite niche site expert. Unlearn

the tactics and strategies they’ve taught in their courses and videos. Even though

their sites fell out of Google, they’re not working anymore and won’t be working

anytime soon.

The problem with this model is that the unique selling point of niche sites is

information.

Back then, if you wanted to learn about a specific topic, you needed to find articles

written by experts or those with vast experience. They could help answer your

questions or provide insights about your topics of interest.

Nowadays, however, information is so cheap that it doesn’t carry as much value and

weight as above. If you have a question, just jump to ChatGPT and ask it, and it will

spit out the answer in less time than you would search on Google and pogo-stick

from site to site to find what you’re looking for. This is also why the SGE initiative is

underway.

The criticism is that ChatGPT is impersonal and doesn’t have real-life experiences

that people do. That may be true, but Google doesn’t seem to care. It’ll rank more

authoritative sites like Forbes, Good Housekeeping, CNET, Business Insider, and others

higher than specialised niche sites, even if the content of the former isn’t as good.
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This is the reality now, and the sooner we accept it, the sooner we can all move

forward and find better ways to approach building a website that Google will rank

again.

Does this mean you should delete and abandon your niche site as well? Not really.

In fact, depending on the nature of your site, there’s a chance you can make your

website more valuable in the eyes of Google. Or there’s the option of diversifying past

websites and using other properties to rank your content and make money. Below

are some of these ways:

Build a Brand

The reality I’m referring to above is to create a brand so powerful that Google has no

choice but to continue ranking it for its target keywords.

All the top-ranking sites nowadays have established themselves as pioneers in their

industries, if not authoritative enough, due to the backlinks they have received from

other well-reputed sites.

Creating a brand from scratch takes a lot of work. It’s not just a site's logo, font, or

colours; it’s the objectives, goals, and values you impart to your audience. More

importantly,

Here are factors that contribute to a strong brand.
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Be a Real Person Online

Let’s face it: If you’re hiding behind a fake persona or you hired “SEO writers” for your

website, you’re not being useful to your audience!

By definition, your niche sites aim to produce content specific to your audience. Your

blog posts should address their concerns, pain points, and issues about the topic,

whether answering a question or showing a step-by-step process of executing

something.

However, there’s no reason people should trust your brand if you don’t show yourself

in it.

Most niche site owners hire writers who will write content optimised for their keywords

about the topic and observe on-page SEO practices like loading speed, internal

linking, and more. That worked before, but with E-E-A-T also baked into the Google

algorithm’s ranking factor, it’s time to show your face and take ownership of your site.

Doing so literally puts a face on your site that visitors can identify with. In this case,

it’s not just a site with good content but doesn’t have a person displayed on its About

page. Now, it has become a site people can trust and depend on for their questions

and concerns about the niche.

You can create a detailed About page about yourself and explain why they should

trust you with what you say about the niche.
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Above is a screenshot of Try Hard Guides’ About Us page. The site is featured as one

of the success stories for Google for Publishers in 2023. It is one of the sites that didn’t

drop in traffic after the March 2024 Update, and while having an About US page like
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theirs isn’t the prime reason it has increased its traffic since then, it could be a

possible factor.

From the example above, share your journey to where you are now and relate it to

your niche site. For affiliate site owners, feature photos of yourself using the products

you’re reviewing or places you’ve visited. If possible, consider creating a video of you

with the product and reviewing it.

This may become an issue if you don’t specialise in or know about the niche. You

simply created it because of how much you can profit from its affiliate programs and

display ads.

If this is the case, here’s an idea:

Partner with someone who’s an industry expert to be the website's face or “mascot.”

Get photos of this person to be included on the site’s page–you can even make them

the author of the articles.

Expect partnering with people to be tricky. Aside from identifying the person you

should partner with and whether their values align with yours, there’s also the

financial aspect. When they share their likeness on your website, they would ask for

monetary compensation.

In this case, prepare a contract detailing how their image and likeness will be used

on the site and how much they will be paid. If possible, negotiate how you want the

person to mention or promote the website, such as including a link to the site on their

socials, preparing a press release, creating videos to be embedded on the site, and

other ideas to help your website greatly benefit from the partnership.
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Aside from the image, you should also feature links to your social media accounts

from the site. This allows people to connect with you on these channels for updates

and

If you haven't done so, consider doing this on your site. Most niche sites online have

boilerplate About and Contact pages with no personality and no literal person to

associate the site with. Having your (or an expert’s) images should greatly help win

your audience’s trust.

However, going to great lengths to build a recognisable person for your website

doesn’t guarantee that it will increase your organic traffic. Niche Site Lady's travel site

did all the above things but still fell to the March 2024 Update.

As mentioned, no magic bullet will undo everything the recent update did to your

site. However, consider this one of the many steps to help your site recover from the

algorithmic penalty. The next step you must take is down below.

VideoMarketing

When discussing video marketing in the context of SEO, I mean creating a YouTube

channel to share your expertise about a specific topic.

As the second largest search engine in the world, it makes perfect sense to set up a

YouTube channel and generate more revenue for your business.

The most common way people use YouTube to make money is by creating videos

promoting affiliate products. This is advantageous for content creators because,

instead of talking about how a product works and why readers should buy it, they

show it to viewers. In the video description are links to the different products they

featured in the video to earn from potentially.
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However, unlike ranking on Google and Bing, YouTube SEO works differently. It doesn’t

rely on off-page factors and is more geared towards creating the best video content

possible about the topic, on top of optimising the title tags and video descriptions for

their target keywords. Not to mention, you have to make sensational thumbnails

aimed at increasing click-throughs and engagement.

That said, optimising for YouTube requires different skills to rank on its search results.

You need the right equipment and software (and the knowledge to use it) to record

your videos and achieve the best sound and production quality possible. You must

also develop a script to ensure the flow of your video is easy to follow and

understand for readers.
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But just like Google, YouTube won’t rank your content even if you create the best

videos for your target search queries unless it has any reason to trust you. The same

applies to viewers–they won’t buy from a channel that started a few weeks ago with

only a handful of subscribers and videos.

So, you must start from scratch with YouTube by creating videos designed to

showcase your authority in your chosen subject matter. Again, we’re veering away

from the traditional SEO approach and instead just creating content to help establish

your brand and generate more interest in your business via your YouTube channel.

This way, we can win the trust of YouTube, which will then help us rank higher on the

algorithm if more people engage with your videos and the trust of people who will be

compelled to purchase your products and services.

This is what I’ve been trying to do for the past few years of building a YouTube

channel. It’s been around for years, but I only started ramping up the videos in early

2022. The proof is in the puddle–14k+ subscribers and a vibrant comments section!
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This isn’t to say that it’s the best YouTube channel about SEO out there (but it will

soon–count on it!), but leveraging this search engine to help build authority and

establish your brand as a real business people can trust goes a long way.

The first thing to discuss about YouTube SEO is the equipment you need. Buying a

great microphone and setting up a studio where you’ll record your videos are

essential. In my normal videos, I record myself using my computer’s default camera

and microphone while blurring the background so the focus is on me and what I say.

Again, there is a lot more to improve with my equipment.

But the point here is that using regular equipment to record your videos is better

than not recording your videos at all!

My videos focus less on the technical aspect of the recordings and more on the

actual content, such as the tips and walkthroughs I provide for my projects. I also
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interview successful SEOs in my videos to further deliver value to my target viewers

and learn things other than what I share.

I aim to present my video content in the best possible way. I'm most proud of my SEO

Stream video series, where I guest presenters to talk about how to leverage AI for

search engines. I ramped up the production value on this one to match the series'

theme. So you can’t say I’m no flash and all value because I can do both, and so can

you!

Sell Products and Services

The best and easiest way to salvage your niche site is to turn it into an ecommerce

website or an agency. Either sell physical and/or digital products from the site or

offer solutions to clients over some time.

Ideally, you want to sell digital products and services since they’re the most

convenient to fulfil–all you must do is send the goods online via email or your mode

of communication. There is no need to worry about ensuring their orders arrive safely

home.

Selling your products is different from selling affiliate products. Google has tried

stopping affiliate sites in their Helpful Content Update in 2023 to moderate success,

so you don’t want to ride that train now. It’s best to come up with products you made

and delivered straight to buyers.

People have stuck with affiliate marketing to monetise their sites over the years

because they don't need to create their products. They can profit from selling other

people's products instead. However, considering Google’s current landscape, you’re

better off creating value on your site from your efforts.
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Taking the time to craft products to sell on your website shows Google that you are a

legitimate business that engages people with products/services they can get for a

price.

Also, creating digital products isn’t as tricky anymore now that ChatGPT is here. From

brainstorming to production, you can leverage AI to make goods faster than you

imagine.

To do this, ask ChatGPT for the pain point you must address for your target audience.

Allow ChatGPT to use these reference points when brainstorming for product ideas.
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Next, use the pain points to ask ChatGPT for digital product ideas to sell on your

website.
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If you like one of the ideas ChatGPT provided, ask it to elaborate on the idea. In this

case, I requested it to list the different customisable business templates for my

entrepreneur website. Templates are excellent digital products that people can use

to fill out their information, as the format and structure are already there.
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AI has provided us with tons of ideas that we can use to create products to sell on

our sites. Do this one by one to find the best possible templates for your website.
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Copy and paste the template on GDocs or your chosen word processor. Make sure to

design it properly and format the template accordingly.

We can ask it to recreate each product and sell it on the site as a bundle for a low

price or allow people to purchase individually at a much higher price.
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You can even use some ideas as lead magnets to your site. This allows you to grow

your email list and engage with each one.

Email monetisation is another avenue you can take advantage of, especially if you

have a product you can sell to them this time.

Let’s say you have a premium community membership on your site; ask ChatGPT to

create an email drip campaign to promote your membership access for people who

downloaded your customisable business template.
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If you’re fine with the drip campaign, ask ChatGPT to flesh out each email.
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Be sure to edit the generated text first to include your personality and the links you

need to include. Next, upload the emails to your email platform and schedule them

to be sent to people with a copy of your free template.

Leveraging different products as part of your sales funnel allows you to present your

website as a real business in the eyes of people and Google. You’re not just getting

content to rank on search results and raking money from display ads or affiliate links.
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You’re providing value to people through the products you’re giving away for free

and selling simultaneously.

Of course, I may have skipped prompts in ChatGPT to help improve your digital

products. I didn’t include which email software you should use or how to build

landing pages for your products and services.

The goal of presenting these ideas is to inspire you to brainstorm applicable

products you can sell to help turn your niche site into a much better ecommerce

website.

Create a SaaS Product

A SaaS product is a massive undertaking for several reasons. Unlike one-off digital or

physical products, you must provide excellent customer and product support to keep

them as your paying subscribers. Not to mention, you have to worry about the costs

of operating and maintaining your SaaS product.

But if you have the capital and resources to back up all the above, a SaaS tool

everyone loves is a lucrative venture. That’s why you should consider turning your

niche site into a SaaS software site even if you don’t know where to start—that’s

where ChatGPT comes in.

Using the same pain points you discussed earlier with AI, ask for SaaS tool ideas you

can launch for your site.
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You can also ask ChatGPT to identify which ideas require the least resources and

capital if you’re cash-strapped.

Once you’ve identified your product idea, ask ChatGPT what you should do to make

your product different and potentially better than others.
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From here, you can ask the tool to create a step-by-step guide for creating SaaS

software with the unique selling points mentioned earlier.

Much of this requires manual research, but you’re just following the steps provided

by ChatGPT, so this shouldn’t be difficult.

Setting up the software can be difficult if you lack tech knowledge. You can ask

ChatGPT how to begin with this, but AI can’t do it alone. You’ll have to roll up your

sleeves and do the dirty work.
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Consider hiring a developer to execute these things for you. Regardless, SaaS

software is time- and resource-intensive. Only if you have a foundational knowledge

of web development or have lots of time on your hands should you take this route.

Partnerships

One of the more underrated aspects of building a brand designed to dominate

search engines is forming partnerships with like-minded people. With the tools
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available nowadays, like generative AI, dismissing the need to work with others is

easy. As long as you have a rock-solid strategy, you can get everything done with a

few clicks of a button.

However, working with people who share the same goals, values, and ideas as you

can help amplify your business efforts, paving the way for tremendous success and

results.

I have worked with very talented people throughout my career and owe much of my

success in the industry to their help.

Through the years, I ran an e-commerce SEO agency during my first few years in the

industry, set up a link building agency, and currently co-own an AI content generator,

a white label link building company, and a recruitment agency. This doesn’t include

other side ventures I’ve worked on or been involved in.

While I’m an SEO through and through, I would still be stuck constantly helping

people with their SEO issues if I didn’t have an entrepreneurial mindset. While there’s

nothing wrong with being an SEO, you can’t multiply your successes if you don’t

branch out by working with more talented people around you.

One of the best things I’ve done, which has paved the way for me to partner with

businesses and other entrepreneurs, is simply putting myself out there. As

controversial as “God of SEO” (which was the blog name I used to kickstart my SEO

journey) sounded back in the day (and even more now), it helped me climb the

ranks and connect me to the SEO industry for better or worse.
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I was never afraid to speak about things, which has also become part of my brand.

Thankfully, most of my efforts put me in the spotlight, allowing me to engage with

people and build connections in the industry that I still value and hold dear with me

to this very day.

From blogging, I made a mark by speaking at various SEO conferences, further

growing my network and meeting even more talented people in the field. Sharing my
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expertise and offering up tactics I’ve used as SEO helped elevate my brand and bring

me to the attention of other people whom I would have never thought of meeting in

person, let alone work with in any capacity.

Think Beyond Keywords

Extending away from branding and more into SEO, it’s time to discuss specific

money-hat tactics that work, starting with the foundation of successful SEO

campaigns.

One of the things people have been saying about why sites have lost traffic in this

most recent algorithm update is due to overoptimisation.

I’m not referring to outdated SEO practices like keyword stuffing, cloaking, etc. I’m

talking about creating a content strategy dictated by optimising for keywords with

high search volumes and low competition.

Some would use the Avalanche SEO strategy, the Keyword Golden Ratio (KGR) by

Doug Cunnington, and others to help you identify which search terms to target in

your content to generate the most organic traffic for your site.

It seems like how most websites approach content creation nowadays, doesn’t it?

Well, there’s a great chance the sites that were punished by the recent algorithm

updates are doing the same keyword research approach.

www.charlesfloatetraining.com 59



In this case, you must file these under “Tactics That No Longer Work.”Publishing

keyword-focused content creates a fragmented website without a clear structure

instead of building content silos with a clear hierarchy of pages and information.

This time, you must revamp your keyword strategy by thinking from the top down.

Instead of researching low-hanging fruit keywords, build your site structure by

determining which pages or categories you should make first. These pages will then

dictate the content you’ll create for your website.

For niche sites, identify the categories for creating content on your site. Brainstorm

ideas with ChatGPT to help streamline your research on which categories to target

for your website.
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Once you’ve settled on which categories to use for your site, turn these categories

into pillar pages.

Next, ask ChatGPT for topics on which you should create content for each category.

The content you create here serves as the supporting articles for your pillar pages,

fleshing out your site’s content clusters and thus increasing its topical authority.
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If you’re unsatisfied with the category and topic suggestions, re-run the prompt to

help you find more ideas.

For this process, we’re using AI to help us develop the site’s structure and content.

We’re choosing the best ideas it provides without considering keyword search

volume and competitiveness.

You may check your keyword tool, enter the topics generated by AI, and find a better

search query for each. At the very least, ensure that the keywords for the category

pages have decent search volumes. You also want your pillar pages to rank on

Google search. But what’s important here is to develop a logical site with topics

independent of what keyword tools say about them.

From ChatGPT, ask it to develop question keywords for each category and

subcategory it brainstormed for you earlier.
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Below is ChatGPT’s response. While it didn’t provide up to 20 question keywords, you

can always drill down on which subcategory you wish to expand on in your next

prompt.
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Even if the topics you’ve chosen from AI end up being zero search volume (ZSV)

keywords, it doesn’t matter in the long run. All keyword tools are flawed–some may

give the best approximation of the number of times people search for it and how

difficult it may be to rank for each. The keyword data you’re seeing from these tools

are either delayed or ultimately inaccurate.
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Understand SERPs

Before creating the content, you should take a peek at the SERPs when you search for

the topics on Google. The idea is to determine what rich snippets appear when

people search for the query.

This is important because good content isn’t enough–you need to know features that

show on SERPS for your keywords and include them in your content.

To do this, type in the topic on Google now.

In the screenshot above, two snippets appear above the fold–the first is the featured

snippet that answers the query by listing the best SDKs for developing AR

applications. The second is the People Also Ask (PAA) snippet that shows questions

and answers from pages covering the same topic.
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This is helpful for users looking to get answers without opening a page from organic

search results. However, some snippets don’t provide much information about the

query and want something more in-depth than the snippets provide.

This is why the snippets benefit content creators as well. It gives them insights into

what Google wants to see from your page for this search query. In this case, you

want to list the same SDKs and answer the same or similar questions found in the

PAA section in your FAQs in your post.

Let’s try a different query:
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For “How do AR glasses assist in medical procedures?” it shows two snippets–the first

is the featured snippet, which answers AR glasses' benefits in four sentences, and the

second is the PAA section.

Again, use the information here to help you include elements in the content that

Google values, as shown in the SERPs. Do this on all the topics for which you’ll be

creating content.
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Supercharge Content Creation

The next step is creating the content for your site. We’ll avoid using content

optimisation tools and focus on producing the best content for our site pages.

Ideally, you want the pillar pages handwritten by a seasoned copywriter who knows

the niche inside out.

Use Cuppa to produce the supporting articles en masse. While they’re just as

important as pillar pages, supporting pages aim to add more value to your pillar

pages. By covering topics that weren’t discussed on the pillar page and linking back

to the same page, you increase your site’s topical relevance from an SEO

perspective. Plus, you get to do this in half the time and costs!

We are continuously tinkering with its features and functionalities to help you make

the best possible content that matches user intent and compares to the top-ranking

pages for the keyword you entered.

To help you get the most out of the AI content you create, build an outline using

headers from your top competitors. Cuppa lets you drag and drop the headers of

these pages and edit the text to fit your article’s intent.
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However, you want to optimise the content for entities or terms and words

associated with the page’s target keyword that best explains to Google what your

content is about. This way, you help its search spiders index the content to its

appropriate search query.

This means you want to know what the entities of your topic are. Go to ChatGPT and

ask for a list of entities that you should mention in your content.
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To clarify, entities are not keywords that you can just include in the content. Unlike

keywords, entities are concepts and ideas, each of which has distinct attributes that

describe a topic in a given context. These are connected to a broader context and

related entities that further describe the subject matter. On the other hand, keywords

are more literal and are isolated from other concepts as their meaning is found in

their search intent.
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This explains why the generated text by ChatGPT about entities isn’t a simple list of

terms but concepts and terms relevant to the subject of AR glasses.

From here, you can ask it to generate an outline using the entities provided above.

Use the generated outline for the Cuppa article.

Next, ask ChatGPT to list keywords and phrases based on the entities above. Making

sure that you mention the suggested keywords here should further help in your
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efforts to make your content easier to understand for search engines regarding its

topic.

You can copy and paste these terms into the keyword section in the Advanced Tabs

of Cuppa.
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Aside from the outline, you can also perform keyword intent research for terms and

entities relevant to your topic that are found on other pages. The FAQ tab shows

relevant questions you should consider adding and answering in your content. The

Research and Wiki tabs list the latest and most relevant news and Wiki entries about

the topic you can use when writing your content.

You can include research data for each header to help Cuppa determine the

statistics and studies it should mention in the text for that section. Keep in mind that

“research data” is different from prompts. If you enter prompts in the research data

section, there’s a good chance Cuppa will ignore it.
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You can create prompts for the article’s title, introduction, conclusion, and content in

the Advanced Options tab where Keywords are also found.

I have created a set of AI SEO prompts you can use to help make your AI-generated

content more human-like. You can access the file here. I also recorded a video using

the prompts in the file, which you can watch here.

There’s also an option for you to generate complementary AI images in your content.

Choose the style of the images, how many you want to be featured in the content,

and the image model.
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Once you’ve configured the settings for your article, click “Generate article” and let

Cuppa do its thing. You can then edit the finished draft to make more changes to it.
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Aside from changing the text in the existing sections and adding new sections to the

content, you can also send the article for publishing on your WordPress (or Blogger)

site. Doing so enables you to make the content publishing process much more

manageable.

Now. if you’re creating content on an expired domain, you can also use Odys’s topic

cluster service. Its dedicated team will research the topics for your site, cluster them

into silos designed to increase its topical authority and create the actual content for

you that link to each other. The site offers one-off or monthly payments priced

according to the number of words you wish to receive.
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This option is perfect if you have the resources to create your website on autopilot.

For it to succeed properly, you must create other assets for your site and treat it like a

real business.

Redirecting Aged Domains

Now that Google prioritises authoritative domains more than ever, doubling down on

leveraging aged domains and redirecting the URL to your money site makes more

sense.

However, Google knows that SEOs use expired domains with existing authority to

boost their site’s authority, resulting in higher search rankings. The March 2024

Update is targeting sites using this tactic according to its latest documentation.
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So, if your site has lost traffic since the algorithm update began, the redirected

expired domain may be the root cause of the decline. At least, that’s what Google

wants you to believe.

If there’s one truth about Google updates, it’s that you should never blindly believe

what they say in public. Gary Illyes said in the most recent SERP Conf. International

that backlinks don’t matter. But the SERPs dominated by authoritative websites,

thanks to their robust link profile, say otherwise!
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Based on my tests, pointing aged or expired domains to your website still works. It’s

just a matter of redirecting the domain and choosing the domain correctly.

For starters, you need to find aged domains from trusted domain providers.

SEO.Domains and Odys Global are two providers that spring to mind. In particular,

Odys has a great selection of handpicked domains. Various filtering options help you

find domains relevant to your website to reduce the time spent on your research.

Clicking on any domain shows you its overview, growth opportunities, and domain

metrics like Domain Rating (DR), authoritative backlinks, and more.
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Of course, you can’t fully depend on Odys's data; you need to do your own research

on the domain you’re interested in buying. Use Ahrefs to cross-reference the domain

data provided by Odys to see if it checks out. Aside from using the Site Explorer to see

the DR and other link metrics, check the Referring Domains page to see the actual

links pointing to it, how contextual the links are, and where the links are located from

the site, i.e., content body, sidebar, footer.
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Doing this allows you to check the actual quality of the links. The DR of the site where

you got the link only tells you part of the story. For example, a sidebar link from a DR

60 site may not be as powerful as a contextual link in the content body of a DR 45

site.

From Ahrefs, you can also check pages on the site that are ranking for keywords, if

there are. You can then consider recreating these pages on your website if they’re

relevant enough to your website.

Next, check the expired domain on Wayback Machine, where you can see its cached

pages over time. The goal is to ensure that the expired domain wasn’t used as a

website, which could put your site at risk once you redirect it. Examples include being

a gambling or adult site, turned into a foreign website, or injected with spam.
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Click on the years with bars representing the number of cached pages in that year.

The higher the bars, the more pages that were cached. Then, click the date on the

calendar with the cached page to see how the site looked before.
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There’s a very good chance Odys has done this for you, but it’s best to do your due

diligence to ensure you’re getting your money’s worth after buying the domain.

Should you need assistance with choosing which expired domains to get for your

website, there are mentors with whom you can schedule paid coaching sessions.

Each mentor specialises in specific areas of digital marketing, with some who can

really help you find an aged domain that aligns with your goals and objectives.
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After placing an order for your aged domain, you can automate the 301 redirect

process by purchasing Odys’s redirect services. Some redirect initiatives aren’t as

straightforward. They want to redirect from the old site to the newly acquired domain

or use the aged domain to recover from the HCU. In any case, Odys has its various

services covered for you.

But if you want to perform a site-wide redirect, where you want people to visit the

aged domain to be brought to your website, you can do it yourself. Go to the registrar

where you registered the aged domains. In this case, log in to your Namecheap

account and click “Manage” on the domain you want to redirect to your main site.

From here, enter the details in the Redirect Domain section.
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When done successfully, all the crawled links pointing to the aged domain you

acquired will lead to your website. The same goes for the aged domain’s authority,

making your website even more authoritative in the eyes of Google.

As mentioned, proceed with aged domain redirection carefully. The last thing you

need is to purchase tons of domains from Odys and SEO.Domains and redirect them

to your site simultaneously. While this tactic clearly works, you must practice it in

moderation. For instance, redirect the domain and wait for the results to kick in first.

Once your main website generates more organic traffic due to the redirection,

perform the tactic and observe again. Rinse and repeat this process to ensure you’re

not overdoing your redirects.

Parasite Pages

The traffic increase of authoritative sites means parasite SEO is still alive and kicking.

Popular sites for this tactic, like Outlook India, have lost a decent amount of traffic in
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the previous updates, so you still need to adapt to the most recent changes in this

space.

The good news is that sites like Medium, LinkedIn, and Quora continue increasing

website traffic. The fact that they remain unaffected, most likely due to the authority

each site yields, means you can continue to leverage these free sites to help rank for

keywords and sell your affiliate products even if you don’t have a site.

At the same time, it’s not as easy as signing up for an account, finding the best

keyword to rank for, writing your content, and expecting immediate results just

because of the site’s authority. There’s a strategy for getting the most out of your

parasite SEO efforts and getting more traffic and conversions from your published

content.

One way I’ve observed people using these free sites is to use the same titles of

trending articles in their posts with AI-generated content. You can disagree with the

methods but can’t argue the results. Here’s what you should see when you type “How
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Google is killing independent sites like ours,” which is the title of Housefresh’s article

criticising Google:

As you can see, the original HouseFresh article appears after two LinkedIn articles

that performed the tactic I described above. While the LinkedIn posts don’t contain

affiliate links, this still shows how parasitic SEO remains as effective as ever.

Of course, no SEO tactic would be complete without backlinks.

One of the best-performing LinkedIn posts on organic search is one about plagiarism

tools, with over 8k monthly visitors.
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It has 15 referring domains with relatively high DR. Most of the links are within the

content, which means the person had the budget and resources to launch a link

building campaign to get the page on top of Google search.
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Another more feasible example is a Medium article about the best AI paraphrasers,

which has recently attracted thousands of organic traffic for the same target

keyword.
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The content looks nothing special, as it contains links to affiliate products and

compares each one to another.

What stood out was its backlink profile, with only one domain referring to DR 35

(which is most likely owned by the writer of the Medium piece). That site did 301

redirect a page about paraphrasing tools from the website to the Medium article,

which may be the driving force behind the page’s sudden increase in organic traffic.
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What’s even more interesting is that the post from the site wasn’t generating any

traffic!
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Only when it was 301 redirected did the Medium page see results!

So, if you have poor-performing affiliate content on your site, try bringing them over

to Medium and 301-redirected the old page to see if they’ll get a boost in traffic and

conversions!

SGE Optimisation

This section is pure speculation for the time being. But given how fast AI moves,

there’s a good chance that the concept of Search Generative Experience (SGE)

Optimisation (or SGEO) may happen soon.

Let me preface by saying that while links will forever be a Google ranking factor,

given how baked backlinks are in its algorithm, there’s a chance that backlinks won’t

help your site pages generate lots of clicks from organic search. This becomes true

once SGE happens.

Not only will SGE appear on top of SERPs, pushing ads and search results down the

page, but it can also pull information from search results that appear on as low as

the fifth page of SERPs!
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While SGE is still in its beta stages, and a lot could still happen between now and

when it finally gets released to the public, this shows where Google’s priorities lie.

Soon, the point of backlinks will no longer appear at the top of organic search but as

one of the resources in SGE!

Once your page shows up here, there’s a good chance people will click on it to learn

more information.

The screenshot above shows that the ranking pages are from authoritative

publications that publish parasite SEO content (JPost.com, RentonReporter.com,

etc.). Getting content published on these sites could bring you a step closer to SGE

optimisation.

Another factor to consider is the search query. Searching for underserved keywords

related to brand reviews (e.g., “Morning kick review”) allows you to steal the spotlight

even from the brand's official site, as seen in the screenshot above.
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Also, covering the topic in-depth and targeting all angles allows you to provide a

more helpful piece that enables Google SGE to pull relevant information from it to

show on SERPs.

Regarding links, the fact that the site where you’re getting the content published is

already authoritative means there’s a great chance your page will appear here. The

fact that results outside the first page of SERPs are used as reference pages to the

topic means that the SGEO game is parasite SEO’s to lose.

Again, this is all speculation, and we’ll see how things eventually shake out. But the

more you think about it–the SGE results align with Google’s prioritisation of

authoritative sites–the more it makes sense for you to leverage parasite SEO even

further.

Creating ForeignWebsites

Despite the impact of the March 2024 Update on SERPs, most of the web outside of

the US and English-speaking countries weren’t hit as hard. Despite the

advancements made in machine learning, Google is still not implementing the same

level of strictness to its non-English search engines.

This means you can leverage foreign SEO to help create websites using “traditional”

tactics, i.e., techniques that no longer work in English search engines, to rank for your

target keywords and bank from affiliate products and display ads.

Don’t confuse foreign SEO with international SEO. The latter intends to grow your

keyword rankings on search engines in different parts of the world. At the same time,
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the former is focused on leveraging specific foreign search engines where Google's

guidelines aren’t strictly observed.

This way, you can implement black hat tactics (if possible) to quickly rank your aged

domain with AI-generated content in a few days. The best part is that you don’t have

to understand the country’s language to create content for it and rank your website!

Use Ahrefs to determine a search engine to build your website. Its Keyword Explorer

lets you search for keywords by leaving the search bar blank to browse through its

database. On the results page, set the KD to 0 to filter results to the easiest keywords

to rank for in the search engine. You may also have to limit the search. In the

example below, I’m browsing Ahrefs’ Japanese search engine database.

Since you don’t understand what these keywords mean, you should run the terms on

Google Translate. Find one that you feel confident about ranking.
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Once you’ve decided on a niche for that search engine, repeat the process of asking

ChatGPT to brainstorm categories and subcategories for your upcoming website.
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Ask AI again to come up with questions to answer for each subcategory.
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After extracting the question keyword, run Cuppa to generate all of them individually

or simultaneously.
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From here, generate the content as shown in the earlier section.

Local SEO Tycoon

Despite the devastation that the March 2024 HCU left in its wake, a portion of SERPs

that remains relatively untouched is local SEO. It’s typical for SEOs working with local
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businesses not to experience the same level of drops that those working with

non-local websites experience–some even see an uptick in local rankings!

So, does this mean you should abandon organic search results altogether and jump
the local SEO ship? Not too fast. You need to know some obstacles and pitfalls you’ll
have to endure before your business listing ranks in the local 3-pack for your target
keywords.

The first is verifying your Google Business Profile (GBP), which has become difficult
over the years.

The GBP verification process now includes taking a video of yourself from your phone
if your business is in the US. For multi-location business owners, you can verify your
GBPs for each location via a live video call with one of Google’s representatives.

In theory, both should be an improvement to the previous methods of sending a text
message, emailing, or getting a postcard with the verification code printed on it.

In practice, however, it’s just as inefficient as the rest, if not worse at times.

When you schedule a call with them, for example, some representatives don’t call at
the agreed-upon date and time for various reasons (mostly due to time zone
conflicts). That means you have to reschedule again, hoping that the representative
will contact you this time. And even if the live video call was a success, there are
instances where Google, in classic fashion, doesn’t verify the business without any
reason.

Another obstacle that local businesses have to endure with GBP is their proximity to
the city’s centre. In other words, the closer your local business is to the centre, the
more coverage it will get on local search, and vice versa for businesses further away
from the city’s centre.

This means you already have your work cut out before you can even begin with local
SEO! While it’s not impossible to still rank on the local 3-pack despite your location, it
nonetheless makes things more complicated.
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Now that you know these obstacles, you should have a clearer idea of ranking for
local SEO. To be clear, just because local SEO is not susceptible to algorithm changes
doesn’t automatically make it easier than location-agnostic SEO. They both require
different standards to rank for their respective search results, requiring different skills
for either.

With local SEO, you must build a solid foundation to improve your business listing’s
chances of appearing on the local 3-pack. Of course, don’t forget to work on your
website’s local optimisation practices to rank on top of SERPs for your target local
keywords.

Here’s the latest data concerning the most vital ranking factors for local 3-pack and
organic search:

Source: Whitespark

Based on the results above, securing your local business’s GBP is critical to your
local SEO efforts. Once you’ve verified your account, you can provide the most
up-to-date information about your business there, particularly your NAP (business
name, address, phone number), which becomes even more important once you
start building your citations.
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From here, choose your primary and secondary categories and optimise your
business description by naturally including your local keywords whenever possible.
Don’t forget to use high-quality images of your storefront (or even inside of it), plus
photos of you and your team. All these help Google understand what your business is
about.

After optimising your GBP, you must observe the same local SEO concepts on your
site. Embed a map on your site pointing to your store’s location–if you set up multiple
locations for your business, create a service page on your site with personalised
content specific to people in this location.

Use programmatic SEO (one of Cuppa’s features) to generate location service pages
on scale and make the process much easier. After publishing these pages, link to
each one from their respective GBP.

Going beyond your GBP, sign up for different local directories relevant to your niche
and get your website listed there.

The goal here is to promote NAP consistency. The business details you wrote on your
GBP should match the info in the directories you’ll be joining. Having the same NAP
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across these directories allows Google to show your exact contact details to users,
helping you generate more potential leads in the process.

You can manually search for directories to sign up for. But it’s best to let service
providers like BrightLocal and Whitspark handle the local citation tasks, as they can
help you save more time and costs in the long run. They also offer citation cleanup if
you signed up to old directories using your previous NAP.

Once you have orders and customers coming into your store, get feedback from
them to help rank your business listing and website higher on local searches. Send
an automated drip email campaign to clients requesting a review of your services.
Link to the page in the email where they can leave their Google reviews to make the
process easier for them.

You can even incentivize the reviews by giving them discounts for their next
purchase–just make sure to grant them the reward regardless of the review they’ll
give you to remain compliant with Google’s guidelines.

In fact, embrace the negative reviews your brand receives. Use them to fuel
improvements that your business needs. Also, reply to the reviews and find ways to
meet in the middle in case they’re not satisfied with the product or service they got
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from you. The assumption here is that all of the criticisms are legitimate. For
untruthful reviews meant to put your business down, respond professionally in the
comments, saying that you don’t have records of their order in your database. Doing
this at least shows prospects that you simultaneously acknowledge and disprove the
review. Then, flag the review in your GBP as inappropriate and wait for Google to take
action on it.

Finally, you want more people to click on and engage with your business listing. In
this case, promote your GMB across various channels like social media, email, and
paid ads. Of course, you don’t just repeatedly share the same GMB page across
these channels. You can also market your GMB Posts, Google reviews, and other
elements found in your GMB.

By getting more people to engage with the link and your page, Google will see your
site as authoritative and high-quality, thus increasing its chances of ranking on local
searches.

Another method you should consider is CTRmanipulation. As with any form of
manipulation, it is against Google’s guidelines, but that doesn’t mean that it’s not
effective, especially when done with complete discretion.

You can start by creating a job order at Microworkers. Provide detailed instructions
for the task, like getting them to click on your GBP that appears on Google Maps and
click on the link to the website. Then, ask for proof that they did the task specified in
your direction. Request a screenshot of the page you want them to visit or enter the
URL you want them to engage with to ensure the task was carried out properly.

When launching this type of campaign, you must make it as natural as possible. For
example, you don’t want to blast your GMB’s CTR from zero to a thousand in a day.
You only do this on pages on your site or GMB that are actually generating organic
traffic. Also, you have to spread the clicks over time, like a few clicks per page on a
page within its traffic range to not make it suspicious in the eyes of Google.

Rank and Rent Model

Once you’ve mastered local SEO, you can take your knowledge and skills to the next
level using the rank and rent model.
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To help you understand what this concept is, you need to understand the local
tycoon theory.

In developing countries, influential local business figures, known as "tycoons," often
drive economic growth using their resources and networks. They create jobs,
encourage innovation, and attract investment, especially in areas lacking public
infrastructure and services. These tycoons significantly impact local economies and
contribute to economic stability and progress.

In this theory, you are the tycoon in the rank and rent model. Your ability to create
high-ranking websites on local search results will prove valuable to local business
owners looking for leads for their services. These sites serve as a bridge between
business owners and their leads.

Basically, you’re “leasing” your websites to these businesses in exchange for cash
payment or shares. The amount you’ll get from your sites depends on how high you
can get their pages to rank on Google SERPs.

More importantly, since local SEO has proven to resist algorithmic changes, the
perfect time to further leverage your optimisation skills is now!

First, determine the local service niches youwant to specialise in. You want to strike
a balance on what service you know most about, how much each lead costs, and
how difficult ranking for this particular niche is.

Just as important is the location from which you want to collect leads. As mentioned.
The further away your site is from the city’s centre, the lower your site’s chances of
ranking for its local keyword. But since you don’t have to worry about GBP here, you
can choose the city’s centre as the main location of your website.

Personal injury law firms are the most lucrative, cutthroat, and competitive. Unless
you have valuable legal insights, consider specialising in less demanding services
like plumbers, electricians, dentists, and others. The goal is to create websites for
niches that you can easily rank on top of SERPs.

The next step is to create thewebsites.
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The process begins with choosing the best domain for the site. Ideally, you want to
choose an expired domain to expedite the time between creating and ranking your
site on Google.

Another option is to buy a brand-new exact match domain from any registrar. While
not as effective as before, these domains offer advantages that make your site
easier to find for its target keywords.

Go with the easiest way to build these sites from the ground up, normally using a
self-hosted WordPress site, premium themes like GeneratePress or Astra, and plugins
like Elementor and WPForms to build your landing pages.

Create the boilerplate pages like Terms of Service and Privacy Policy before
optimising the service pages for their target local keywords. If you’re targeting dental
leads in Abbotsford, B.C., then a keyword you should optimise for is “dentist
abbotsford” or “general dentist abbotsford.” You can then use the type of dental
specialisation or the different services offered as keywords plus the location, ex.
“Periodontist abbotsford,” “orthodontist abbotsford,” “gum treatment disease
abbotsford.”
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Use Google autocomplete to identify the best keyword to target that offers your
niche's specialisation or service. The results also show potential questions or long-tail
keywords you optimise in your blog posts.

Once you’ve settled on your service and blog pages, you can create the content for
each using Cuppa’s bulk article generation. Input your keywords, write your outline
(or let AI do it for you, then edit if necessary), and customise the settings to help you
achieve content that matches your desired tone and voice.

You can also edit the generated article to refine the text, add images, and more.
From here, Cuppa has a WordPress integration, so you can publish the content
straight to the site.

On the site, internally link relevant pages together to help facilitate the flow of link
juice across the most important pages of your website.

Do this on all the websites you’ll create.

To build links to your rank and rent sites and increase their search rankings, linking
from private blog networks (PBNs) is the best way to go. In particular, create your
PBN using the same process above. This time, however, you want to exclusively get
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aged domains and turn them into a blog relevant to the niches of the rank and rent
site.

For example, to help boost your dentist site, you want to create a periodontal blog,
orthodontal blog, dental surgery blog, etc. The goal is to create blogs for specific
practices and services in the dental industry. This will comprise your PBN for this rank
and rent site. You can use the same PBN if you have dental rank and rent sites for
different locations.

If you have other rank and rent sites covering a different niche, you must create
another PBN targeting its niche.

Managing your PBNs by yourself can be a pain. So, it’s best to build a team of VAs
who will manage the sites by uploading new content, updating old ones, and linking
to your rank and rent sites.

Of course, there are intricacies in building PBNs to prevent Google from catching
them and penalising your money sites. I suggest you get a copy of my Safe and
Strong PBNCourse 2.0 to effectively cover your online footprint and keep your sites
out of Google’s sight and reach.

At this point, your sites should rank on Google for their target local keywords. This is
where you start pitching your sites to local businesses relevant to the niches of your
sites.

You can email them or call them directly with your proposal or partnership. In a
nutshell, you want the business to take all of your site's leads. In exchange, you get a
percentage of equity in their business. Outline how this works in the context of rank
and rent and show examples of leads your site has gotten so far. You can even use
the gathered leads as an incentive to partner up with you!

If a business agrees, create a contract outlining responsibilities, profit-sharing, and
growth targets to ensure you’re on the same page.

Some would probably want outright cash instead for each lead the site generates,
and that’s fine. But by owning a stake in the business, you are invested in its success,
which encourages you to work on your rank and rent sites more diligently and
sustain their rankings over time.
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More importantly, you position yourself as a tycoon in your local community.

Connecting leads with service providers through effective SEO enables business

growth and stimulates the market with your expertise while financially benefiting

from others’ successes..

Programmatic SEO

Programmatic SEO leverages tools to automatically generate helpful content to

answer people’s questions about your topic. This type of SEO has been mistaken for

AI SEO because both require you to produce content in large volumes. However, it’s

not as simple as asking AI tools to generate content optimised for specific keywords,

which is the common process with AI SEO.

Programmatic SEO is different because it involves using a template and data to help

you produce the pages. It is also relevant to businesses that manage extensive

inventories, such as e-commerce sites, review sites, travel websites, and more. This

allows them to present information about subtopics in their niche in a clear and

uniform manner using their gathered data.

A perfect example of programmatic SEO in action is Zapier. Most of their page

rankings on Google contain “connect” and “to” to form the search phrase “connect

[app] to [app].”
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And if you check its pages, they follow the same format for its headers and content.

Here’s its page integrating Instagram and MailChimp:

Now, here’s its page integrating Facebook Leads and Mailchimp.
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Aside from a few chances in the image and content, the headers and structure are

the same because the site utilises programmatic SEO for these types of pages on its

website.

When implementing this SEO tactic on your site, you must research keywords for

which you should create content that will attract the most organic traffic to your site.

I know we mentioned doing the new SEO, which is about not worrying about keyword

data and just writing for users. However, for programmatic SEO, streamlining your

process, which includes finding search queries people enter on Google, is necessary,

even if it’s the old way of doing things.

For starters, ask ChatGPT to brainstorm keyword ideas in your niche that you can use

for programmatic SEO.
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From, run keyword research using an idea from the generated keywords by AI.
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Determine which among these keywords are relevant enough to create content for

your site. In the end, you should have hundreds of search queries to begin your

programmatic SEO campaign.

To help make things easier for you, use Cuppa’s bulk generation feature. Click the

Programmatic Keywords button and enter the keyword template on the text bar. Use

curly brackets for the placeholder text that you will insert later.
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A Variable section appears just below the Target Keyword Template. Enter each

variable here based on your research. Importing the values you extracted from the

tool is best so you don’t have to enter hundreds of values individually.

Next, create a template content layout for the generated content. You can manually

put it in your format or let Cuppa create the template.
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Ensure the outline template covers the most relevant topics for the programmatic

keywords. Finally, review the content to guarantee that it is accurate and provides

value to your audience. This will enable you to separate your website from others

that don’t do programmatic SEO properly.

Indexing

When creating and publishing bulk content on your website simultaneously, you

need an indexing tool for search spiders to crawl your pages after they go live.

Without this, it might take a while before search bots naturally crawl and index your

content for its target keywords, even if you follow the best onpage SEO practices.

To help initiate the indexing process, you need to use tools like OmegaIndexer and

IndexMeNow. Both will submit the newly published pages to search engines for fast
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indexing in approximately 7-8 days. From the submitted pages, Google will also

crawl the pages you linked internally, helping them to be crawled and indexed by the

search engine sooner rather than later!

You can also use this tool to force index not only your website pages that refused to

be indexed but also pages from your other online properties like social media, web

2.0, and others that add value to your business and brand.

Indexing new and stubborn pages is a no-brainer. The more important question to

ask is how many pages you should get indexed in a day. You don’t want to submit

thousands of pages on your brand-new sites to be indexed in days–this is one way

to get penalised on Google!

The limit on the number of pages queued for indexing is higher for bigger sites with

thousands of indexed pages on search engines than for a new website with only a

handful of indexed pages.

Also, websites that constantly update with fresh content, like news sites, risk getting

some of their pages deindexed to make way for the new pages to be crawled and
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indexed by Google. In this case, the search engine might mistakenly deindex

important pages on these sites.

So, if you own a similar site, always monitor the status of the pages using a Google

index checker tool like IndexCheckr. You can also use the tool to see if the pages you

submitted for indexing have been indexed.

Also, don’t submit all new pages for indexing in one go. It’s best to submit your pillar

posts first since they link to the supporting articles on your site. After all, you want to

prioritise these pages for crawling and ranking. Once indexed, search spiders will

index the supporting articles of each pillar post to help strengthen your topical

authority.

Following the process above, you can get Google to make your important pages

appear on SERPs for their respective target keywords and generate organic traffic

from them faster. It also helps you avoid Google penalties by getting more than

enough of your site pages indexed.
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OnPage SEO Still Rules

Among the various SEO practices, onpage SEO remains as vital as the concept was

introduced the first time. In fact, the majority of its tactics are the same.

Three Kings of SEO

For instance, including your topic or keyword on the page’s H1, URL, and SEO title

allows your page to rank higher on Google. This is because these three factors (also

known as the “three kings of onpage SEO”) help inform search spiders what your

page is about. This gives them a reason to crawl and index your page for the most

prominent keyword seen in these page elements.

For WordPress users, downloading a plugin like Yoast SEO lets you include the

keyword for each post or page.
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Site Speed

How fast your site loads remains a ranking factor not just for search engines but

mostly for people. You don’t want to make them wait for your site to load, as it could

lead them to leave your site and go to your competitors instead for the same

information on a much better-performing site.

To avoid this from happening, you need to host your website on a hosting provider

that guarantees fast loading speeds. My recommendation isWPX Hosting, as it’s

been known across the industry for its excellent loading speed and customer

support. Also, I have known Terry Kyle, owner and co-founder of WPX Hosting, for

years, as he loves what he’s doing, and this shows with this hosting service.

Other excellent services to try out are Kinsta and Cloudways, which have equally

excellent loading speeds. On the downside, Kinsta is more expensive, while

Cloudways requires you to manage your servers from its dashboard, which takes

time to learn with an interface different frommost hosting platforms.

But if there are web hosting platforms you should avoid, they are the ones owned by

EIG (Newfold Digital).
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Companies like HostGator, Bluehost, A Small Orange, and others are very popular

hosting services with very affordable prices for brand-new sites. However, as the

saying goes, you get what you pay for. The low-price plans explain the lack of

infrastructure and support to sustain website speed performance and customer

questions, which leaves a bad taste in site owners’ mouths.

It is best to avoid these sites and focus on the ones I mentioned above.

If you plan on setting up a site using website builders likeWix and Shopify, you don’t

have to worry about website hosting. They will take care of making your site load as

fast as possible as you worry about building your website from scratch. However,

since you can’t customise your hosting service settings like the platforms mentioned

above, you are at the mercy of website builders concerning how fast your site will

load.

This is a matter of convenience versus technical knowledge. It’s ideal to have the

options and settings of a web hosting that you can tweak and optimise, but some
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prefer the ease of having someone else take care of that for them (in this case, it’s

the website builder).

Another consideration to help optimise your website’s loading speed is using a

content delivery network (CDN). This network comprises servers scattered across the

globe with your website files. So, when a user visits your website, the CDN loads the

files from the nearest data centre when the visitor is, improving the site’s loading

performance.

It also creates redundancies to help withstand surges in your website traffic that

could break your web hosting platform and render your website unavailable for a

period.

More importantly, a CDN helps provide a layer of protection to your site, especially if

you store customer information on top of your data.

Among CDN, CloudFlare should be your initial choice from the get-go. It’s free, first

and foremost, so you can enjoy all the features above without paying a cent. To set it

up correctly, however, you need to change your DNS settings from your domain

registrar to get CloudFlare control over your domain.

Once you’ve decided on a web hosting platform and CDN (not a website builder),

you must optimise your site speed using a caching plugin. For WordPress users,

plugins likeWP Rocket,WP-Optimize, andW3 Total Cache are top-rated caching

tools you should consider using for your website.

These are easy to configure out of the box; some even provide recommendations

about which settings to use and which to avoid. When configured correctly, your site

will save files on the visitors’ browser and load them every time they revisit it, allowing

the site to load much faster.
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These plugins can also minify JS and CSS files for you, which are responsible for

slowing down your site. This is critical, especially if your website depends on

JavaScript and the use of CSS styles for its design. Thankfully, WP Rocket takes care

of this for you.

Finally, you want to use an image optimisation tool that compresses the file sizes of

images to be uploaded to your site or those already stored on the servers without

compromising their quality.

Arguably, the most popular WordPress plugin that does this for your images is

ShortPixel. Once installed, you can set it to bulk optimise the images in your server in

the background as you do other tasks on your site. It also automatically compresses

newly uploaded images based on your settings.
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The impact of image compression tools isn’t as evident on sites that don’t rely on

images and visual content. However, this tool is a godsend for e-commerce site

owners who depend on image quality and loading speed to showcase their physical

products to potential customers and convince them to purchase from them.

Structured Data

It’s not enough to rank your website on top of search results. You also need to

maximise their rankings by showing features on the page aside from the title, URL,

and description. For recipes, you can show how many stars readers gave the recipe,

how long it takes to prepare the dish and the ingredients.
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The information on the rich snippets helps users decide which one to click on. In the

example above, they’re most likely to click on the page with the highest star rating

average and the number of reviewers.

This is the power of using the right structured data for your content. However, not all

pages enjoy the same amount of rich snippets that appear below their page on

SERPs. Recipes and products are the most common pages with detailed search

snippets. Article, organisation, and breadcrumb schemas, among others, don’t show

this many snippets on search results.
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Nonetheless, schemamarkup’s goal is to help provide search engines with additional

information about the page that they can show alongside it once it appears on

SERPs.

First, you must know if your site needs structured data for all its pages. Content

websites don’t show many rich snippets in search results, so there’s no need to

create one for each (unless you have many how-to guides). Sites that need

structured data are online stores, recipe sites, event and ticket sites, job posting sites,

and more.

If any of your sites fall under this category, consider using a WordPress plugin like WP

Schema to help you make structured data for all your pages much more easily. With

a few clicks of a button, you can choose the type of schemamarkup you want for

which pages. You can then make the content by identifying the title, image, and

author of the page.

WP Schema is a paid tool that can help you automate a crucial aspect of your

onpage SEO. If you’re looking for a free way to incorporate structured data into your
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site pages, use TechnicalSEO’s Schema Markup Generator. Choose the makeup you

want to create for your site and fill out the blank with information about your post.

Copy the generated code and paste it before the page's </head> section.

Manually inserting the schemamarkups for each page can take a lot of time,

especially if you have tons of product or recipe pages published on your site. That’s

why it’s best to focus on a solution that enables you to get the job done faster and

right. But if you only have a few pages on your site, going the manual way isn’t at

bad, at least for now.
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Focus on the “MessyMiddle”

By creating content silos on your site, we help search engines read and process your

pages faster and easier, allowing you to get indexed and rank on SERPs for your

target keywords.

However, it’s not as straightforward when it comes to users. Your published content is

useful enough for people to read and learn about the topic. But just because these

content pieces rank on search engines and are lying around on your site doesn’t

automatically mean they’ll buy your products or services (if you have one).

The fact of the matter is that it’s not your fault, either. People simply don’t follow the

straight path of the funnel. They weave back and forth from ToFu, MoFu, and BoFu for

several reasons beyond your control.

Enter the “Messy Middle,” a concept in consumer behaviour particularly relevant to

their complex journey from initial product consideration to the final purchase

decision.

Google notably highlighted this concept in its research on shoppers and the

nonlinear and dynamic process they undergo, which involves a lot of exploration and

evaluation of options. For instance, just because the person is in the MoFu stage

doesn’t necessarily guarantee they will purchase on your website very soon.

The same person may return to the MoFu stage to find new information about the

product or service. Their favourite influencer may have something new to say about

the product, or new customer reviews may influence the company's current

sentiment. Finally, they also want to determine the product’s value based on how
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rare or common it is. These help them deliberate whether to confirm their current

decision or commit to another one.

At the same time, there is the risk of having too much information about the product

or service, so consumers become overwhelmed and leave the funnel altogether due

to the complexity of the product. A perfect example is when a product is divided into

negative and positive reviews. Since the product’s customers are split about it, those

who haven’t bought it yet will instead go to the following similar product with more

positive reviews.

The Messy Middle is the perfect concept to support the new SEO frontier. It’s now all

about controlling the narrative online about your brand–what people say and pages

about your business that appear on Google search results can influence people’s

perception of your brand and the decisions they make with it.

First, you want to make information very digestible and easy to access. In this case,

focus on creating content that convinces people to convert and perform your

desired CTA found on the pillar page. We already did that by asking ChatGPT for

relevant topics about the categories and subcategories it generated for us.

But as mentioned, you can expand your search for additional topics on your site.
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Covering the spectrum of topics and questions you can write about and answer on

your site helps users better understand the benefits and advantages of your

products and services. From an SEO perspective, you also build your site’s topical

authority for that product and potentially increase its page’s search rankings.

Commercial Intent Content

You can also create content for keywords with commercial intent, e.g., roundup posts

(“best [industry product or service]), comparison posts (“[product 1] vs [product 2]),
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etc. Again, you don’t need to search for each keyword's volume–just target topics

that help provide the necessary information people want to know about your

product or service.

Case Studies

Another type of page to publish on your site as part of the Messy Middle approach is

case studies. This is arguably the most effective content type for convincing people

regarding your product’s effectiveness. The case study should break down the

customer or user’s problem and how your product solved it for them. Just as

important, it show the results of the improvements by way of tangible data found in

tools like Google Analytics and others.

If you are a service provider, you want to show your potential customers how

effective your services are. Show how much your clients improved their performance

based on key metrics. For SEO agencies, you want to show the increase in the

percentage of your KPIs, like organic traffic, lead conversions, and others. Create as

many case studies as possible to make a convincing case for your services and

compel them to purchase yours.
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For SaaS products, create individual guides to your product’s features and publish

them in your site’s knowledge base for easy reference in the future.

This also applies to pages containing answers to all customer questions about your

product.

LeadMagnets

Getting people to visit your site and leaving a lasting impression is good. But getting

them to leave their contact information because they’re so impressed with what you

offer is even better!

As the saying goes, the money is on the list–the email list, that is! Unlike other

marketing channels, email is one of the best ways to build a deeper and more

personal relationship with your subscribers. You can send an email straight to their

inbox, effectively cutting through the noise found in other channels.

The challenge is getting people to leave their email addresses with you, which lead

magnets can do in spades. You must compel them to exchange their email
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addresses by giving them something more valuable, like a solution to their pain

points about your site’s niche.

Ideally, you want to run a multiple-choice survey that your audience can easily

answer. If you have many social media followers, post the survey link there so they

can respond. Tell people you plan to turn this into a report; they can get a copy once

it's done.

You can also try running paid ads for the survey by creating a landing page where

you can embed the survey and ask for the respondents' email addresses so you can

send the results once the survey period has concluded.

If you don’t have a social media following or funds to run an ads campaign, you can

just search social media for the latest surveys relevant to your industry and base

your lead magnet on the ones you find.
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Make sure that there are more than enough respondents to validate the poll or

survey results. Ideally, you want around a thousand respondents to consider the

results reliable. Also, using the poll published on social media by someone else lets

you use that as leverage to reach out to the account owner regarding your lead

magnet, send them a copy, and ask the owner to share your lead magnet with their

audience or link to it from their site.

The last resort is finding the latest benchmark reports or statistics from trustworthy

sites in your niche. Search Google for these statistics and studies conducted by

various websites. When you stumble upon a roundup of statistics about your niche,

trace the source and the date when the findings were published.
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Once you’ve settled on which poll or survey result you want to use as an angle for

your lead magnet, you can proceed to explore the different pain points your

audience may have regarding the statistics. In the example above, I used ChatGPT to

help me brainstorm potential reasons why some fintech brands have yet to adopt ML

and AI tech in their businesses.
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Next, ask it to brainstorm potential lead magnets for your website to help brands

successfully transition to using ML and AI in their business without problems.
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Choose which among the suggestions resonates the most with you and your

audience. Then, ask AI to create an outline of that lead magnet title. If possible, ask it

to include the latest and most relevant statistics about the industry to help it come

up with the best possible outline for you.
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If it doesn’t come up with reliable statistics (because GPT 4.0 was last updated on

December 2023, according to my latest conversation with it), try using Google

Gemini for the latest data and stats about your niche.

From here, you can use Cuppa to generate the content for your e-book. Since you

don’t intend to rank the e-book in itself on Google search, you can be more lax with

the settings by making it less SEO-friendly and choosing a tone of voice that’s more

in-tuned with your audience.
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Be sure to edit the text and ensure that all the facts and ideas generated by Cuppa

are up-to-date, factual, and accurate. You want to create a lead magnet as quickly

as possible without compromising your brand.

Once done, you can download the text as a Word document, edit the design and

layout using your desired word processor, and export it into PDF format. If you have

an e-book creator tool like Designrr to create an ebook cover and have more control

over your ebook’s format.

Next, upload your ebook to your email marketing platform like ConvertKit, where you

can also create your ebook’s landing page, which people can download for free in

exchange for their email addresses.

You can also create an email drip series for people who downloaded your free ebook

to upsell products you’re currently offering on your site.
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Ask AI to generate the emails for you one by one. Again, make sure that the emails

match the tone and voice that your audience wants to hear from your brand, and

ensure that the details in the generated email are correct.

And just like that, I taught you how to create a lead magnet complete with an email

series upselling subscribers to products relevant to the e-book. You’re welcome!
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Microsites

A microsite is another way to provide your audience with additional information

about your brand and help extend your brand’s reach. Unlike the other content types

mentioned above, you register a brand new domain to create the standalone site.

The goal of publishing a site that’s separate from your existing one is to start from

scratch and have complete control over the messaging of the site and the idea

you’re trying to communicate to your audience.

A good example is Hubspot’s Website Grader. Its main purpose is to help site owners

compute the website score based on various SEO factors. Once the site analyses its

score, the results page will have links to convince users to sign up for the Hubspot

CMS platform and achieve a much higher website score.

Once you’re committed to creating microsites for your brand, you can start by

building your site on a fresh domain or buying an aged one from Odys or SEO

Domains. If you decide to do the latter, ensure the site has been used for the same

purpose as your plans.
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For example, if your microsite is about a quiz helping people decide which spa to buy,

the aged domains should be used as a site within the same industry or vertical

(outdoor furniture, home improvement, etc.). This way, you maintain the site’s topical

authority and relevance, which it has built through the years.

The disadvantage of buying aged domains, however, is that finding a domain with

the exact name that matches your microsite’s intention will be next to impossible.

This is where buying a fresh domain has all the advantages. While the site won’t have

the authority to rank on Google search immediately, its brandable name makes it

more memorable for users to type on their browsers.

The next challenge with microsites is creating their content. The Hubspot example

above requires coding and programming knowledge and skills to get it to work the

way it does. Unless you work with a team that can do this, you can make your

creative ideas come to life much easier.

However, non-technical people can still create a microsite that aligns with their

vision. To do this, we must limit the potential content types you can develop for the

site.

Also, you must remember that the microsite aims to turn visitors into leads by

collecting their contact details. In a way, this makes microsites very similar to lead

magnets–the only difference is the former is hosted on a separate domain. That

means you can create off-brand content that is relevant to your business.

A content type that is a great source for leads for your microsites is quizzes. They

help people learn more about themselves after taking the quiz, which is the most

value you can ever give them. That means they’ll be more willing to share their

contact details with you.
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As always, brainstorm with AI ideas for quizzes relevant to your brand by first asking

about the pain points your target audience has.

Then, ask the AI to create quizzes addressing the aforementioned pain points. From

there, let ChatGPT create the quiz for the ideas you want to make for your microsite.
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Edit the quiz first to ensure that the questions asked are relevant to your audience

and whether the answers are indeed correct. Next, find a platform to host your quiz. If

you use a tool like Interact, you can use its AI features to generate the quiz from

scratch.
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Connect your lead generation campaign with your email marketing tool of choice to

ensure that it works in sync with your quiz.

After publishing the quiz, embed it on your homepage using the provided code.
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Once you’ve converted website visitors into leads from your content, the battle’s only

just begun. The objective now is to turn leads into customers. The fact that they gave

you their contact information means they’re interested in what your products can do.

This also includes people who put your products in their carts but didn’t

At Charles Floate Training, where I sell digital products and bespoke consultation

services, I prioritise sending follow-up emails to leads and prospects.

You can take a cue from the email drip campaign in the lead magnets section. Ask

ChatGPT to generate an email sequence to be sent to people who answered your
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quiz. It should promote one of your paid products or services about the quiz to

increase your chances of converting them into customers.

Also, consider the chance that people won’t answer your quiz on your microsite. In

this case, you need to launch a retargeting ads campaign for Google and Facebook

to convince people who didn’t complete your quiz to finish it.

Come up with ad copy ideas for your quiz that you can use for both platforms.

Request AI to make the copy ideas compelling and engaging to convert more

visitors.
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From the ideas, you can request ChatGPT to create different variants of the one you

want to launch into a campaign. This allows you to run tests for the same campaign

and see which one gets the most clicks and conversions.

The next step is to create visuals for the campaign, something that ChatGPT’s DALL-E

can do for you. But other AI image tools like Midjourney ought to do the trick as well.
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First, you must ask AI for image prompt ideas for the copy you want to run a

campaign on.

Choose which among the image ideas you feel works best with the ad copy. Then

instruct AI to turn it into an image.
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Ask AI to regenerate the image until you come up with a design that suits you best.

Download and use it for the campaign once you start running it.
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Links are Forever

Time and again, backlinks are the most influential ranking factor out there, and that

won’t change anytime soon. Backlinks are baked into Google’s ranking algorithm,

and taking them out of the quality can seriously destroy the process of getting

websites ranked as we know it.

That said, it’s time to get in the program by getting the best-quality links you can

acquire for your websites.

Pillow Links

First, you want to establish your foundational links, also known as pillow links. These

are dofollow links from authoritative websites like Twitter, Facebook, and others. You

may have already signed up for accounts on some of them using your brand name

and included a link to your website in the bio section.

These are called pillow links because they are low-risk, high-reward links that can

help establish your brand on SERPs and potentially increase your rankings over time.

Granted, contextual links within the content body of a page from an authoritative site

are stronger, but for brand-new sites without a link profile, setting up your

foundational links is a great way to fortify your backlink profile for now.

Aside from popular social media sites, there are other sites you need to sign up for

and secure your brand name. To find out what other sites you’re missing, go to

BrandChecker and type your name in the search bar. The tool will tell you which

social media and web 2.0 sites to secure your brand account on.
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You need to find ways to include your backlink from the profiles created on these

sites.

This process can take days or weeks due to the time-consuming nature of signing up

for each site. But since the task isn’t that intensive anyway, you can outsource it to

someone from Legiit.com or SirLinksalot at affordable prices. This gives you time to

focus on the other link building strategies below.

I mentioned that all your profiles on the site you’ll sign up to get your pillow links must

use your brand name. It all goes back to establishing a brand and business. You’re

not just getting a link from the site but also spreading the word about your business

across various platforms.

In this case, if you create a Pinterest account, regularly pin images relevant to your

business. The same goes if you secure a YouTube channel–upload videos

occasionally to help inform Google about your brand.

Thanks to AI, you can do this at a reasonable price.

www.charlesfloatetraining.com 152



With Cuppa, you can create AI-generated content on your web 2.0 sites like Quora

and Medium. You can generate a content calendar for social media to be posted on

Twitter and Facebook. The same goes for visual content sites like Pinterest and

Instagram–create an image using DALL-E or Midjourney with an accompanying

caption to be scheduled for posting.

While doing these may not help them rank on Google, they contribute to building a

robust brand for your business and strengthening your authority in the process.

Google Authority Stack

A Google stack uses Google Workspace properties to help build backlinks to your site.

You can leverage Google Docs, Sheets, Slides, and others by creating helpful content

about your topic while including a link to your site.

Similar to a foundational link, you have full control over where you can place your

backlinks. Since Google Workspace has no bio section, you can include links in the

document body, presentation slides, or table cells.

Also, you can’t just link straight to your homepage or site pages from all the

properties. Treat them like you would a tiered link building campaign–one tier points

to your homepage while the second tier points to your first-tier links.

In this case, you can structure your Google stack by creating a Google Site as your

first tier. The others, from Maps to Form, you can link to the Site. Here’s a diagram for

you to copy.
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Create a new account separate from your brand and personal account when

creating your Google authority stack. This ensures that Google can’t trace it back to

you, which could lead to problems once the search engine finds out.

Creating a Google Site is simple. Go to your Drive account, click Create on the left

sidebar, and choose Google Sites.

www.charlesfloatetraining.com 154



Its interface is similar to a drag-and-drop site builder. Treat this site as a hub for your

topic. Create multiple pages to mimic the appearance of a legit website–add About

Us, Contact, and ToS pages, as well as blog posts that provide value to your

audience. And, of course, link to your website on the homepage to maximise the

power you’ll get from the Google site to your money site.

Next, you must build your tier-two links by content for the various Google Workspace

properties. As usual, ask the ever-reliable ChatGPT for ideas for topics and how to

approach each property.
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From here, you can ask to expand on which of its ideas suits you the best. Then,

recreate the generated content on the property. Rinse and repeat until you have

completed your second tier linking to your Google Site.

You can expand the stack by creating even more tiers using other properties. At the

same time, you may need to create new Google accounts to cover your tracks and

keep Google from tracing your footprints.
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For now, observe and monitor if your site’s organic performance has improved due to

the stack. If yes, repeat the process with a new tier or add to your existing stack.

Guest Post Outreach

Guest posting remains one of the most effective link building tactics, although you

have to pay for them nowadays. Nonetheless, getting links from authoritative

websites relevant to your industry is still a must if you want to rank your site pages on

top of SERPs.

For starters, make sure to find sites that you don’t have a link to yet. You can skip this

step if you’re a brand new site without a link profile. But for established sites, you

need to find referring domains that your top competitors have and your site doesn’t.

Use a tool like Ahrefs and its Link Intersect feature to find domains from which your

competitors have links, but you don’t yet. Prioritise which domains to target first

according to their DR and organic traffic. The higher both metrics are, the more

valuable the links you can get from these sites.

Once you’ve identified the domains, find the best email address to send your guest

post pitch. Hunter finds the people working for the website or its owner and provides

you with different email variants and the accuracy scores for each.
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Take the one with the highest probability score to which you will send an email.

Next, you need to draft the guest post pitch, which will contain topic ideas that the

site has yet to publish on its websites.

First, enter the domain on Site Explorer and click on Organic Competitors to see the

site’s most relevant competitors based on the percentage of ranking keywords they

share.
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Identify the top four to five competitors, and then go to the Content gap feature.

Enter the target site and its competitors to see keywords that the competitors are

ranking for and your target site isn’t.
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It’s best to find question keywords to write as guest posts for your target site. On the

“Include keyword” text bar, enter “how,” “why,” and other words found in a question to

narrow your search. Choose keywords with low KD and relatively high search volume

to maximise the content’s chances of getting for the search term.

Once you’ve identified the keyword, draft an email pitch template using ChatGPT. Use

the gathered information to help you craft the pitch. Create as many variants as you

can.
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The generated pitch is a rough draft that you should consider improving upon. Also,

the topics above show you how you can craft your guest post pitch this way. From

here, refine the email by personalising it even more and change the topic ideas to

more relevant ones in your research.
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Next, ask AI to create follow-up emails to the pitch. There’s a good chance that the

recipient might not open it or may have forgotten to reply to it after opening it. The

follow-up emails will help remind them to reply or open your initial pitch.

Once you have the emails, send them using your email client. Just make sure to send

the follow-ups at least three days after the first one–longer could be better.
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You can use an email outreach tool like MailShake or Lemlist to send emails to

multiple site owners. You can schedule the emails to be sent to each one so you

don’t have to manually do it yourself. Also, you can create variables in your email

templates and enter the ones relevant to your recipient, like name, suggested guest

post topics, and others.

Broken Link Building Outreach

Another way to get the site owner’s attention is to point out something broken on

their site. In this case, look at broken outbound links from any site page. You can then

use the broken links to acquire backlinks from that site. Here’s how:

Use a tool like Ahrefs that helps you spot links from your target sites that return a 404

page. Go to Outbound links > Broken links to see the broken pages the website is

linked to. Open the pages to ensure they are truly broken and not a false positive.
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Next, you want to recreate a similar page on your site by recovering and updating

the information from the page that no longer exists. Head to Wayback Machine and

enter the URL of the broken page. If you’re lucky, you should see cached versions of

the page when it was still live. Check the cached pages and copy their content.

Once you have the original content, rewrite it with updated statistics and information

to make it more relevant today and valuable to your audience.

Use ChatGPT or Google Gemini to help you find the latest statistics to replace the old

content. The latter ML tool has been updated more recently, so expect to get more

relevant and accurate data and statistics about your topic there.

Use either tool to help you rewrite the article and fill in information gaps in the

content. Once done, publish it on your site.

The next step is writing a broken link pitch and sending it to the site owners. Again, go

to Hunter.io and find the site owner's or webmaster's email address to cut through

the line and deliver your message straight to the higher-ups.

Then, create your email pitch. It should indicate what the issue is (there’s a broken

link on a page on their site), the solution (asking them to link back to your page

instead), and why they should do it (the page works and contains more updated

information). You can also mention the new statistics you mentioned in the article to

convince them that you did your research.

Also, consider sending the email with a domain that’s not yours. The idea is that

you’re just suggesting the page to the site owner with the broken link. You want to

present yourself as the impartial and neutral party who just happened to have seen

the broken link and wants to suggest a page that works.
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When creating email pitches, create variants of the same email and run tests to see

which version produces the most responses. In the example above, the email hasn’t

yet included a link to the page in the body. You should send it only if the recipient

replies and is interested in receiving the link.

Other emails already contain the link in the pitch, which is smart since the site owner

can simply get the link from you without replying. On the other hand, it could result in
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a lower response rate because site owners don’t like to receive unsolicited advice

unless you have their permission.

Using your email template of choice, edit it to include the right information about

your link prospects and the statistics in your content before sending it to them. You

can also use an outreach tool to fill out the blanks in the templates with your

prospects' values and content in a CSV file you’ll be uploading. Also, don’t forget to

create follow-up emails to send to site owners after the initial pitch.

Digital PR

This link building approach balances media coverage with backlink acquisition.

Generating buzz about your business by getting media attention from various

channels should be enough to consider your PR campaign a success. However, all

these don’t matter if you don’t secure authoritative backlinks to your website that’ll

increase your rankings.

To do this right, you must create newsworthy and linkbait content that satisfies both

sides. One way to do this is to piggyback on the latest trends and connect them with

your niche or industry. Go to Google Trends and find daily and real-time trending

searches to see what people are currently into.

www.charlesfloatetraining.com 166



Then, brainstorm ideas with ChatGPT about trends that are relevant to your niche.
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In the example above, you can pursue an angle by buying trending products and

creating content about them, such as written or video reviews, comparison posts,

and more.

You can also take the celebrity angle by creating a video or infographic timeline of

the person’s fashion and appearance through the years. Then, detail the products

the celebrity used and endorsed for each phase in the person’s life.
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If you want an AI tool that can automate the process, try Ghost Craft. It compiles

trending news about your industry and creates AI content from them in minutes.

It’s a great way to stay on top of trends without spending hours manually finding

them. You can also produce content ready for publishing whenever you want to,

giving you a first-movers advantage. Keep in mind that you may have to tweak the

generated content to ensure that it meets the editorial standards of journalists

whom you will reach out to about the PR piece.

The challenge with this approach is you’re constantly chasing the tail of trends. Even

if you’re using AI tools, the speed with which news and trends move can be too fast,

depending on your industry.

To counter this, you must develop evergreen pieces that remain relevant and

linkable for a long time.
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Statistics are a great place to start with this. The reason is that the best statistics

websites, although chockful of information and insights are presented in the most

painfully boring way possible. As a result, people aren’t keen on looking at them.

That’s where you come in. You can attract more attention and backlinks by bridging

the gap between boring statistics and well-written and exciting content.

The easiest way to do this is by subscribing to Statista’s paid account. For

$149/month, it gives you access to statistics across various industries. This would

prove very useful in its own right, but it would be even better if you were launching PR

campaigns for clients in different niches. You can easily get back the amount you

paid for in a month.

Statista gives you access to its graphs and tables, which you can download into

different file formats. However, you can recreate the graphs using a spreadsheet and

then export them as graphs. You can also consider reworking the statistics with a

designer and turning the data into an infographic.
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When doing either, use data from the platform's latest available years to make it

more relevant to journalists.

If you don’t have the resources to use Statista or it doesn’t have data in your industry,

you can always do the manual approach. However, this method usually won’t yield

you the best data. Search Google for the latest statistics about your niche, and you’ll

mostly see compilation posts of the same stats featured on the top page. However,

most stats are taken from outdated sources (before 2022), while others are

repeatedly linked to the same compilation stats.

A better way to research stats is to search for websites that run and publish annual

studies and statistics like Ascend2 (State of Marketing Automation) and HubSpot

(State of Marketing Report). Getting data from first-hand sources is much better

since they have a reliable methodology, allowing them to gather datasets you can

trust. At the same time, this depends on your niche, as some don’t have websites that

release reports and statistics every year.

That said, if you want to make the process much easier for you and your site, I

suggest going with Statista or Ghost Craft.

Once you’ve created your PR piece, you must contact journalists who cover your

industry extensively.

You can search on MuckRack and Prowly for these journalists who are engaged with

their followers and reply to tweets and comments. There’s a good chance that

presenting them with your PR piece will respond

But this can only happen if you have an email pitch worth responding to. Here, we’ll

follow Fery Kaszoni’s format for developing these pitches in the email body :
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1. First line summarising what the piece is about in big, bold letters.

2. Three to four bullet points of the most important ideas of the PR.

3. Introduce the client in two to three sentences.

4. Break down the statistics into the top results. For instance, if you have a study

about people who drink non-alcoholic drinks, segment them according to age

group and present a summary in the email.

5. Include a table of the most important data (do not include all statistics).

6. Include a quote from the client that’s not included in the article.

7. Request for a backlink to the page where the study was conducted.

8. Explain the research methodology or how you were able to collect the data.

9. Present all data in a table to conclude the email.

Use AI to help you draft the pitch for the PR piece you wrote.
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Edit the email as necessary before sending it to publications.

MuckRack, Prowly, and other PR platforms allow you to send emails and monitor the

replies and their overall performance.
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Complementing real-time and trending PR campaigns with evergreen ones like this

helps you provide more value to journalists by giving them information they can use

in their pieces, which is always the goal. Doing so lets you get a backlink from them in

return, so it’s important to focus on what journalists want and need from their

sources.

Over time, if you continue delivering good PR pieces to the same journalists, you can

build relationships with them, allowing you to get more of your PR pieces picked up

by them and authoritative backlinks in the process!

Link Buying

Going all these on your own is doable as long as you have a team who can prospect

which websites to get links from, execute the best practices above, and monitor the

results so you can tweak your campaigns to get even better results.

That said, you can make the process much simpler for you by purchasing backlinks

instead.

You can buy links in many places, but most provide garbage backlinks that will harm

your website more than they can help. That’s why getting links from trusted sources

with years of experience in the field is important.

One of the link building “portals” I recommend isWhitePress. Sign up for an account

as a Marketer and choose the portal or sites from a specific country where you want

to get links from.
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It provides you with all the information you need to decide which website to get a link

from, like unique visitors, DR, dofollow or nofollow, and others. You can also filter the

results according to these metrics to narrow your search.

Once you’ve chosen a website, click “Check offers” to see how the site can feature a

link to your website and how much each cost.

WhitePress gives you complete control over how you want your links mentioned on

your target site. It also has high-quality and authoritative websites you can only

contact for a backlink exclusively through the platform.

www.charlesfloatetraining.com 175



The only drawback of WhitePress is that you need to know what links to build for your

site and how to build them. Getting backlinks to point to your site from authoritative

sites is good, but you can’t keep doing the same thing repeatedly and expecting

good results. You must diversify your links and make them look natural to prevent

Google from penalising your site.

In this case, another platform I highly recommend is HighRise Links.

Quick disclaimer: I’m a company partner, but don’t take everything I say with a grain

of salt because there’s a good reason why I partnered with the brand in the first

place.

The team will build links for you via guest posts. Its process also involves you taking a

more active role in determining whether the article its writers have produced passes

your standards. If so, the team will pitch and submit it to relevant authoritative sites.

More importantly, HighRise Links will create a tiered link building strategy to help

diversify the links pointing to your site. In this case, it’ll make a second tier of backlinks

pointing to the first tier, strengthening the link and funnelling traffic to your website.

If you want HighRise Links to help build high-quality backlinks for you, apply here so

the site can be 100% dedicated to providing all the link building services you need.

Technical SEO

Aside from gathering the results of your SEO campaigns, you need to run regular

comprehensive website audits to see if there are issues preventing search engines

from properly crawling your site. Also, you want to optimise your site’s crawl budget
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to ensure that all the pages you want to show up on SERPs will actually appear there.

It’s a matter of getting search engines to index the important pages and not indexing

the not-so-important pages.

When auditing your site, you need to look past the numbers and into insights that

point to your website's root problems. Missing meta descriptions, image alt texts, and

other figures are important, but they are symptoms of the actual issues you must

first address in your audit.

If you installed the Google Search Consolecode on your site, you can use Ahrefs

Webmaster Tools for free. Just verify the site from your GSC account, and you can

use the tool’s Audit features. It’s a good free alternative since it provides tons of data

about your website.

When auditing your site, you must determine which pages Google hasn’t indexed yet

or are non-indexable by search engines. You can see this information on Reports >

Indexability. It’s possible that these pages aren’t meant to be indexed in the first

place, but it’s best to check and see what these pages are for yourself. Click on the

yellow to see the pages affected by the issue and why.
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At the same time, browse the indexable pages to see if some pages or folders are set

to index. If you don’t want your tags, categories, and images to show up here yet,

they do, and you need to address this issue by setting them to index.

Next, you want to check the site’s crawl depth, which refers to how far away the

pages are from the homepage. Ideally, they should be within three clicks of the

homepage. Anything more than that makes it more difficult for search spiders to

crawl and index your site pages.

The indexability pages show you the depth level of each page Ahrefs found. Click on

pages three clicks away from the homepage and find ways to reduce the number of

clicks from your site’s front page.

You also want to fix URLs that redirect to other pages on your site. While redirects are

not bad in themselves, they can reduce the flow of link equity across your pages. For

instance, if a page links to an old URL that redirects to a new page on the site instead

of the new page’s URL, a portion of the link equity gets lost through the redirection

process. To perverse the equity, identify the redirecting URLs and replace them with

the actual pages they’re ranking to.

You can see these URLs under Reports > Redirects.
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You want to build as many internal links to your best-performing pages as possible

to help facilitate the flow of link equity across as many pages as possible. Doing so

transfers the authority from these pages to others that are just as important but

aren’t attracting as much traffic.

Under Tools > Internal link opportunities, you will see internal links that you can add

on pages with the highest authority or Page Ranking (PR) and the relevant pages you

can link to each.

You don’t have to make all of the suggestions shown here. What’s important is to

identify the best opportunities to link to and leave the rest.

Ahrefs’ Project History feature is another useful feature to help you monitor the

changes for each conducted audit. After running an Ahrefs audit of your site, the tool

will run a weekly audit of the same site (unless configured otherwise). This is a great

way to monitor changes on the site’s technical side and identify activities that

caused them.

www.charlesfloatetraining.com 179



In the screenshot above, the site’s crawled URLs have remained virtually identical

over the past weeks. However, it experienced an increase in total issues starting

December 23 when it didn’t have any in the prior weeks. This means something was

done to the site before this day that caused the issues.

Aligned with this, you should have access to your site’s activities. If possible, you can

download its log analyser files from your hosting. However, for easier access, using a

plugin like WP Activity Log allows you to uncover changes and activities done on your

website by people who have access to it. This way, you can pinpoint the exact

moment on your site that caused these issues and make the necessary changes to

fix them.
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The Other “Search Engines”

At this point, it should be evident that you must move away from Google as your

primary traffic source. You may have had good times with it, but it’s time to move on

and diversify where you get traffic and conversions to your website.

While the traffic you might be getting from other sources won’t be as much as

Google once referred you, taking action on these platforms is better than waiting on

a search engine that has since prioritised authoritative sites and left smaller

publishers to bite the dust.

Mind you that this is just an overview of things you can do on these platforms–you

may have to do additional research to help you get more out of each channel. That

said, below are places where you can drive referral traffic to your site and convert

visitors into buyers and customers:
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Amazon SEO

If you decide to credit a book or a physical product to diversify your earnings, it’s best

to sell it on your website and make it available on Amazon. While you will have to

share the product sales with the platform, you can also get more people to see and

buy your product instead of just having it available on your site.

To do that, you need to optimise your Amazon product listing so more people can

see it when they search for it on the marketplace.

As with most SEO processes, finding which keywords to optimise for your product

listing will be key to its success. You can start using the Amazon search bar to give

you ideas on what people are searching for.

You can then use Ahrefs to research its Amazon database and refine the search

queries to optimise your listing. However, to get more precise keyword data, it is

better to use Amazon-centric tools like MerchantWords or Helium 10.

Also, you’re better off optimising for short-tail and long-tail keywords that are

relevant to each other. For instance, if you’re selling a book about birds (which will be

your short-tail keyword), you want to optimise your product page using a more

descriptive search query about your book, ex. Book about birds for kids, book about

birds for kids 6-8, etc.
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Using these long-tail keywords allows you to hyper-target your audience, who is

looking for the exact book you’re offering, increasing your chances of making a sale.

Once you have your keywords, it’s time to include them in your product page.

Naturally mention them in the product title, images, features, and description.

You should also enter your keyword on the backend of your product listing. Go to

your seller central account, click Inventory > Manage Inventory, edit the listing, select

the Keyword tab, and enter keywords into the Search Terms within the 250-byte limit.

This helps Amazon understand what your product is about and shows your product

on top of search results for these queries.

Of course, making the different elements on your product listing descriptive is even

more important.

For instance, your product title must include your brand name, product types, and

key features aside from the keyword. On the other hand, your product features and

description should tell people what makes it great and the benefits they can get

from it that make your product different and better than the rest.
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Also, make sure to use high-quality images to feature your product. This is important

if you’re selling a physical product–you want people to take a closer look at your

products from different angles, which can help them decide whether to purchase

them.

Regarding purchasing decisions, you need to find the right price to sell your product

on Amazon. You don’t want to charge too high or too low, which could impact your

ability to sell and make money off your product. The best way to approach this is by

researching your competitors or similar products to yours. Compare their prices and

what makes them different from yours.

You can do this manually by searching the keyword you’re optimising for to find your

direct products. However, the problem with this approach is that you have to run a

search regularly to see any pricing changes to competing products so you can

adjust appropriately.

Another method is to use a tool to automatically alert you of these pricing changes

so you don’t have to do it yourself manually. Helium 10 has this feature in its app.
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Finally, you must get as many positive and authentic customer reviews as possible.

Unfortunately, providing excellent customer service or having the best product in the

marketplace won’t be enough to encourage people to leave a review.

To get themmoving, send customers emails asking them to leave a review on

Amazon about your product. Ensure that the emails you’ll be sending comply with

Amazon’s Terms of Service and Community Guidelines.

YouTube SEO

We’ve already discussed leveraging YouTube to build your brand and business while

generating more revenue. But we haven’t talked about how to get your videos to

appear on top of the platform’s search results, so let’s do that here.
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Effective SEO begins with keyword research, regardless of which search engine you

refer to. Use YouTube search to brainstorm specific search term ideas for your

upcoming video, then validate them using Ahrefs. Optimise your videos for keywords

that have low competition and high search volume.

Include the keyword in your video title while making it attention-grabbing as well. It

should also be included in your video description, along with other relevant keywords,

since you have a greater character limit to what you have to say here. Also, link to

pages relevant to your video for more information about the topic, plus a call to

action to engage viewers

To help YouTube feature your videos on their target keywords, use them as tags for

each. You can also use your broad keywords related to your brand as tags to help

further YouTube associate your business with the videos you’ve published on the

platform.

It’s one thing to appear on top of YouTube search results; it’s another to get users to

click on them. And whether you like it or not, eye-catching thumbnails that show your
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exaggerated reactions and edited photos about the topic work more often than not.

That’s why everybody uses this style of thumbnails for their videos.

Ideally, you want to get many photos of reactions and poses that you can use for

your thumbnails. Get a professional photographer to help you with this. Then, remove

the background and edit it in your video’s thumbnail using Canva or something

similar.

Finally, you want to make your videos as accessible as possible. One way to do that

is to create and upload a transcript of your video. This helps the hearing impaired

understand your video by reading the captions instead.
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YouTube has an automatic transcription feature that can be enabled when

uploading a video. While this is the easiest way to set this up, the transcript may have

mistakes or need to be spelt correctly. In this case, consider using AI tools like Otter AI

to transcribe the video’s audio for you.

Another way to do this is to hire a professional transcriber to translate the audio into

text and ensure the transcription is accurate and error-free. The only issue is that this

approach can be costly.

Pinterest SEO

Pinterest has the most robust search engine among social media platforms,

enabling users to quickly find images about a specific topic.

Start by using Pinterest’s search bar. Search for your keyword and go to the results

page. Just above the pins are topics relevant to your keyword. Clicking on each one

will add the topic to the search query to help narrow your search.
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The idea here is to find search queries that don’t have many pins, which means you

can create pins for that keyword and generate more website visitors.

From here, you must create a board about your topics where you can save your pins.

You not only want people to find your pins and get them to click on the links in each;

you also want them to see your boards when they search about your topic or if your

profile catches their attention. Create and upload its cover photos and write a

description that best tells people what the board is about and what to expect from it.

Include your keywords here as well.

When pinning images, you want your pins to be in a 2:3 format to maximise their

appearance and click-through rate. Create your pins using AI-generated images

from Midjourney or DALL-E, then edit them using Canva to include text.

Later on, you may want to consider adding collaborators to your board if you want to

get more followers and engagement from your boards, This only works, however, if

you trust these people enough to post pins relevant to your niche or industry and

stay in line with your pin guidelines.
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Conversely, you can invite yourself to become collaborators of other Pinterest boards

relevant to your niche. Follow the board rules if they have them, and promote pins

that point back to your website as much as possible.

Use a platform like Pingroupie to help you find boards related to your interests that

you can try to join as collaborators. It also provides insights about the latest and

best-performing Pinterest accounts and pins so you can monitor their activities and

replicate their strategies onto your boards and pins. Lastly, you can use its keyword

feature to analyse search terms based on how many pins they have over time.

Consistency is also key when pinning on Pinterest. You must pin images regularly on

your boards and others. There’s no limit to how many pins, but pining more than five

times a day is suggested to maximise your results. You can use scheduling tools like

Tailwind to drip-feed your pins so you don’t have to log in everything you want to pin.
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Enable Rich Pins to sync your pins with your website by entering the page’s Open

Graph properties before the page’s </head> section, whether it’s an article, produce,

or recipe.

This way, any updates you make on your site pages reflect on the pins associated

with each. For example, if you have a pin connected to a product page, changes to

the item’s availability and pricing are shown on the pin. The updated info helps

people properly engage with your pins.

LLMOptimisation

Large Language Model (LLM) is not a search engine like the ones above, but people

use it as a platform to find answers to their questions. It makes sense to poke holes

and find ways to get the platform to link to your page whether users ask a question

that your blog post or resource page on your website answers.

Here are interesting notes about the most popular LLMs featured below:

● They will only share links to these pages if you specifically ask them in your

prompt.

● Only the premium language models (ChatGPT 4 and 4o, Claude 3 Haiku and

Opus, and Gemini Advanced) can show links to users. Free users cannot

extract reference materials from their queries, which makes “SEO-ing” for

these platforms moot, at least for now.
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● All LLMs have been pretty consistent in saying that they have no equivalent to

“SEO,” meaning there aren’t exact strategies you can perform to train them to

use your content as resource materials whenever users ask questions about

topics your website covers.

Of course, we are still in the relative infancy of LLMs and their widespread use in the

market. Also, the fact that they are trained with specific datasets means that your

content can only be featured in their response once it is included as part of the data

they are trained with. In other words, there isn’t much opportunity for “LLM

Optimisation” today, but things could easily change in the future, so it’s still worth

covering this section.

ChatGPT

The platform has three models for you to choose from, starting with ChatGPT 4o, its

latest model. The strange thing is that when I request links to resources about the

question I asked, not all resources it mentions in its answers actually link back to the

page!

In the screenshot below, if I hover my mouse over “Thrive Agency Strategies,” which I

presume is a link given its colour, it shows the cursor, not the clicking hand icon

indicating a link.

www.charlesfloatetraining.com 192



Compare that to when I hover over “Backlinko’s Complete List,” which shows the

clicking hand icon and the link at the left-bottom part of the page.
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This shows that even if ChatGPT attributes your page as one of the sources about the

topic or question users ask, the platform does not guarantee that it will link back to

your page.

I asked ChatGPT 4o to recreate the answers with the correct links to the articles, but

the results were the same (without links).

The results are similar if you ask ChatGPT 3.5 the same question.

However, ChatGPT 4 is the only one that correctly links to resource materials about

the topic.
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You’d think ChatGPT 4o would be closer to ChatGPT 4 in this regard, but that’s not the

case, at least for now. Maybe 4o is still going through iterations and improvements

that will be reflected in the coming weeks. That means 4o should link to resource

materials for answers to your questions properly next time.

Frommy question about the best link building strategies in the screenshots above,

most of the reference materials it linked to were from sources like Backlinko, Semrush

(both sites owned by a single company, by the way), Thrive Agency, and SEOwind. All

these are authoritative in their own right (especially the first two), but it raises the

question of how ChatGPT arrives at these sources to answer my question.

I asked ChatGPT 4o how to get the LLM to link to my resources whenever other users

ask questions about topics my content addresses. Here’s what ChatGPT said:
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Essentially, there’s no “direct equivalent” of SEO on ChatGPT, but it does share advice

(albeit generic) on how to get the platform to use your content as a resource

material, like sharing your articles online and engaging with people about it.

Claude

Claude offers three language models for users. The Claude 3 Sonnet is available for

free, but when I asked for links to resource materials for the question I asked, it

couldn’t provide the links.
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When asked the same question, Claude 3 Opus, its most advanced language model,

provides the URLs that open the resource page when you click each one.
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When you run the same question on Claude 3 Haiku, the same thing happens.

Instead of using the URL as the anchor text, contextual anchor text links to the

resource page.
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When asked how to get my articles and content to appear on Calude answers as a

resource and reference material, Claude answered the same way ChatGPT did.
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Google Gemini

Like ChatGPT 4, Gemini Advanced is linked to pages where it gets information about

the topic. However, unlike ChatGPT, it uses the URL as the anchor text.
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You can double-check the response by clicking the Google icon below every answer.

Wait for it to load, and it will highlight text with a drop-down arrow button at the end.
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If you click the drop-down, it suggests a similar page about the same passage that

you can click on to read.
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There’s also a Sources section below the answer that links to where Gemini mainly

got its information from to answer your query. The section appears when you request

the platform to link to sources about your query for additional reading.

Finally, there’s a Search Related Topics section below the answer.
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All these features aim to help verify the information Gemini provides users about the

topic they asked for, making the platform more reliable than the other LLMs.

The free version of Gemini doesn’t share links directly. It only mentions the names of

tools or publications you can look into.
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I asked Gemini how to get your pages to appear as references in their answers. Not

surprisingly, it provides the same response as ChatGPT and Claude, complete with

generic advice.

Making sense of all of the above:

As mentioned, there’s no concrete way to ensure your content appears as reference

materials to answers these LLMs provide.
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At the very best, you must observe the tried-and-true SEO tactics that helped rank

websites on top of organic search: create helpful content, build high-quality links,

share content on various online channels, and more.

It’s probably not the answer you’re hoping for, but it’s a start to something

groundbreaking once people realize that Google is no longer the best option for

generating traffic and conversions for their small—to medium-sized websites.

This also means that you can still leverage your SEO knowledge in the hopes of

creating enough authority for your articles to be attributed as resource materials in

these LLMs.

Test, Test, Test!

Finally, you won’t succeed in SEO if you don’t know how to launch tests. Much has

been said and written about what works and what doesn’t in SEO. As a result, much

misinformation about the industry is believed to be true. Unfortunately, most people

believe in what they hear and read blindly without knowing for themselves.

Testing is a way to put these statements through the wringer. They can help you

debunk false information so you can rank your websites faster and higher on SERPs.

The best starting point for identifying which factors and variables to test is Google

Search Console, which provides data about your site’s search performance. In

particular, it tells you which pages increased or decreased in clicks and impressions.

Ideally, you want to determine why a certain page dipped in performance and how

you can recover its rankings, if not increase them from its original state.
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Below are potential reasons why a page dropped its rankings:

● Google algorithm update (in this case, wait for Google to conclude its update

before running tests).

● Content quality (as part of the Helpful Content Update).

● Backlink quality (the page received many spammy links from attackers, or the

link you purchased could have been better).

● More backlinks.

● Not enough internal links pointing to it.

● SEO changes you weren’t aware of (refer to the site’s changelog via WP

Activity Log).

At this point, however, the actual reason your pages dropped in ranking is clear if you

run tests. For example, if you think your content isn’t up to par with the competition,

you must define what can make it better than others.

In this case, ask ChatGPT to compare the page that dropped in rankings with the

ones that retained their spot at the top of SERPs.
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Mention to ChatGPT that you want specific advice based on the analysed pages and

not generic SEO practices you already know.

The generated text will provide you with some good ideas you can put to the test. It

may still include some common knowledge advice, such as including relevant

keywords in the content. However, the “Content Quality and Relevance” section says

you should enhance content depth by discussing the benefits of CBD and THC, which
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top-ranking pages cover in their content. This is in line with what Google wants from

your page as well.

Among the provided suggestions, choose one to conduct your test on. Monitoring a

single variable for testing lets you identify if the suggestion is indeed a ranking factor

that can help you increase the page’s search rankings. From here, it’s best to wait

around 14 days after implementing the change to conclude the tests. You can do this

from GSC by comparing the dates of the previous 14 days to the current 14 days.

If it works, you need to apply the change to other site pages. If not, test other

suggestions provided by ChatGPT.

However, GSC can only tell you which pages to test with your ideas. It’s not a tool that

lets you monitor and compare URLs over time—that’s what SEO Testing is for.

Using its time-based and split test features, you can launch and monitor tests better.

Aside from concluding tests and providing you with the data after going past a

certain time, you can also compare groups of URLs over time and see which group

performs better.
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For example, if you broke down a long-form article into smaller chunks, you can

compare the performance of the long-form content with the short-form ones and

see if the change helped improve your site traffic.

Maintain a Human Touch

At the end of the day, SEO requires an actual human to make sense of it all.

It’s one thing to have AI execute the strategies for your campaign. It’s another to

identify which techniques to implement for the SEO plan, a skill only you can develop.

Possessing the autonomy to perform SEO research and analysis is more important

than ever for people. While there are tools that can help make the job easier and

even automate the entire process for you, nothing beats the human brain when

discerning which keywords to target, links to build from which sites, and others.
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For example, Ahrefs is the premier SEO tool on the market. Despite its flawed credit

system, it offers extensive keyword and backlink research from the millions of pages

in its database.

However, it’s still not good enough for you to entirely depend on its data and make

SEO decisions.

For example, its Keyword Explorer only determines a search term’s Keyword Difficulty

based on the links of the page ranking for the keyword. That means the better the link

profile of the page and the site, the higher the KD score of the search query.

While this makes sense in a vacuum, it doesn’t consider other factors, like social

shares, page engagement level, domain value, and others, that can affect your

ability to rank for that keyword.

The same goes for its link prospecting features. Ahrefs has most SEOs sold on its

Domain Rating (DR) metric, which measures a site’s authority based on its link profile.

However, it doesn’t count domain age, social followers and activity, email

subscribers, brand sentiment, and others.

In this case, just because the site has a low DR doesn’t mean you shouldn’t link to it if

it has many subscribers and social followers, both of whom can visit your website

and become your followers or subscribers as well.

This issue with Ahrefs applies to all SEO automation tools. While it’s not the fault of

these tools per se, they encourage SEOs to rely on limited metrics that don’t provide

them with the complete picture. This narrow approach to SEO and overreliance on

tools are why most of us were hit by the latest algorithm updates.
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Considering all this, it’s time to take action and let your SEO and marketing

knowledge dictate your strategies and campaigns, not the figures you see from your

favourite tools! The tips above have given you pointers and guides to help correct

your SEO efforts; now, it’s just a matter of finding which tactics you feel will work best

for your business and implementing them!

Conclusion & Thank You

It means the world to me that you’d trust me with your SEO education, so thank you

for purchasing this eBook and I hope you got a lot out of it! I tried to make it as valued

packed as possible, so you end up only paying a few pennies per page.

I’m not even going to attempt to do a recap, because we covered SO many different

opportunities, strategies and techniques that specific parts will be more relevant and

inspiring to you than others.

With that being said, don’t just go with the easiest method, don’t just even stick to

one! Try your hand at everything, see what works, what feels right, what sticks, what

makes a solid return THEN go all in on what is working and make sure that it aligns

with the changes being made to the algorithm too.

The contents of this eBook should be enough for anyone to make it on their own two

feet, but there is always more to learn in this industry and no one truly knows it all.

If you need any further education, make sure to check out:

● My YouTube Channel

● Charles Floate Training [Free & Premium eBooks/Courses]

● My Twitter
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The future is bright for those that stay ahead of the curve, become true experts in

their chosen speciality, execute with confidence and conviction, and truly never stop

learning. Happy hunting and hustling!

Regards,
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